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دراسة تطبيقية : العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات الأداء التسويقي
  على عينة من البنوك السعودية العاملة بمنطقة القصيم

  

  سليمان عبداالله البصير
  كلية الاقتصاد والإدارة، جامعة القصيم ،قسم إدارة الأعمال، أستاذ مشارك

  المملكة العربية السعودية
  

  )م١٢/١٢/٢٠١٢؛ وقبل للنشر في ٢١/١١/٢٠١١ للنشر في قدم(
 

 في  لتسويقي للبنوك السعودية  الأداء ا وتحديد العلاقة بين مستوى جودة الخدمات المصرفية        الحالية  استهدفت الدراسة    .ملخص البحث 
اللازمـة  جمـع البيانـات     لال  وتحليل هذه العلاقة من خ     لدراسة  المنهج الوصفي التحليلي،    على  د  اعتمذلك بالا و،  منطقة القصيم 

 كافة المـستويات  مختارة من  ،مفردة ٣٠٠حجمها  بلغ   ،نوكالبهذه   ولين داخل ؤالمس عينة من    دام قائمة استقصاء وزعت على    باستخ
  أن يـرون في منطقة القصيم    لين داخل البنوك السعودية     وؤ أن المس   من أهمها  ،ولقد توصلت الدراسة إلى مجموعة من النتائج       .الإدارية

الذي يمكن إرجاعه إلى المستوى الإداري لين وؤء هؤلاء المس إلى حد ما، وأنه لا يوجد اختلاف بين آراضعيفةالخدمات المصرفية تعتبر   
توافر الجوانب المادية احتلت الترتيـب      كما أوضحت الدراسة أن     ). ، الإدارة الدنيا  الإدارة العليا، الإدارة الوسطى   (يشغله كل منهم    

 الاستجابة لطلبات   :مدى اهتمام البنك بالعميل، وفي الترتيب الرابع      : رتيب الثاني، وفى الترتيب الثالث     الت فيشعور بالأمان   الأول، ثم ال  
وأخيراً توصلت الدراسة إلى وجـود      .  الحصول على الخدمة   فياعتماد العملاء على البنك     لأخير جاء   افي الترتيب الخامس و   العميل، و 

خاصية (شعور العميل بالأمان ، و)الاستجابةخاصية (الاستجابة لطلبات العملاء صائية معنوية بين كل من علاقة طردية ذات دلالة إح
، واعتماد العملاء على    )التعاطفخاصية  (، والاهتمام بمصالح العملاء     )الماديةخاصية الأبعاد   (توافر الجوانب المادية الملموسة     و،  )الأمان
 اتالأداء التسويقي للبنوك السعودية كمـتغير     مؤشرات  كل مؤشر من    و من جانب،     مستقلة كمتغيرات) الاعتماديةخاصية  (البنك  
  .علاقة لأخرى، وأن ذلك يختلف من ة من جانب آخرتابع

   .الأداء التسويقي، الخدمات المصرفية، جودة الخدمة،  الخدمة:الكلمات المفتاحية
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١٥٩ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات
  ةالدراسمصطلحات 

 Banking Services صرفية المالخدمات
Kotler (2010) א?א

،،،
K? 

Stanton (1999)א?אאא
אאאא،אא،

?K 
אאא

אאאאאא
K 

  Quality of Banking Services جودة الخدمات المصرفية
אF١٩٩٤Eא?אא

אא?KDerick and James (1992)א
?אאא،אאא

אK?Denhardt (1991)?אא
אאאא?K

אDavid and Stanley (1994) א?
אאא?K 

Lewis and Booms (1989)אService Quality?
א،אא،

אאאאא?Kא
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F١٩٩٣Eא?אאאא
K? 

אParasuraman, et. al. (1985)א
?אאאא?Kא

Cronin and Taylor (1992)א?אאא
אK? 

אא
אאאא

אאאאא
א،א،א،א،א،אK 

  Marketing Performance  الأداء التسويقي
אאאאאא

אא،אאא
אאאאא(Kotler, 2010)K 

F٢٠٠٣Eאא א ?א אאא
א،א  א א ?K 
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١٦١ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

  Marketing Performance Evaluation تقييم الأداء التسويقي
 אא א א א 

  אא א  א א א א 
אא א אא א  א א  א

F،٢٠٠٣KE 
F١٩٩٦EKokkinaki and Ambler (1999)אא

א?אאאא
א? 

 Ambler and Roberts (2008) אאא?
אאאא،

אאאאא
אאא?K 

אאאא
אאאאאאא

אאא،אאא
אK 
  Marketing Performance Standards الأداء التسويقيمؤشرات

אאאאאאא
אאאאאא،אא،

،אאא
אKאאא
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אאא،א
אא،אאא
(Kotler, 2010)K 
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،א،אK 

  

  الدراسات السابقة
   بالخدمات المصرفيةةتعلقالمدراسات ال

لاقتـها بـبعض    من الدراسات التي تناولت جودة الخدمات المـصرفية وع        توجد العديد   
الرضا الوظيفي، والعلاقات الداخلية، ونظم الاتصالات الداخلية، وتحديد         (فيهاالعوامل المؤثرة   

 الباحـث   وتناولهـا    )الأدوار، ووضوح الأهداف، وسمات وخصائص مقدمي الخدمة وغيرها       
  :كالتالي 

  Boshoff and Port (1996)دراسة 
אאאא

אא،אאאאא
אאא،אUpward Communicationא

אDownward Communication،אא،אאאא
אאאאאאא

אאאא،אאא
אאאא،אK
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אאא،אא
אאGoal Settingאאאא

Organizational Commitmentאא،
אאאJob Performance Feedbackאאא

אא،אאאאאא
אאאK 

אאאא
אאאאאאאא

אא،אא،Wאא
אאאאאא،

אאאK 
  ) ٢٠٠١ (أبو طالبدراسة 

אאאאא،
אאאאאאא

אא،،אאא،אאאא
אאאאא،אא

،אאאא
א،אאאאK 

אאאאאאא
אאאאאא،א

،אאאאאאא
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،א،אאאא
אאאאאאאאא

אאאאK 
   Yahya (2003)دراسة 

אאאאאאא
אאאא،אא

Job Empowerment Facilitiesאאאא،
אWאאJob EmpowermentאאJob Satisfaction
،אאKאא

،אאא
אאאאאא،
אאאאאאK 

אאאא
אאאאאאא

،אאאא
אאאK 
  ) ٢٠٠٥ (الطالبدراسة 

אאאאאאא
אאאאאא

אFאא،אא،،
אEאאא ،א



١٦٥ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאאאאאאא،
אאאא،

אאא،א،،אא
א،אאא . 

אאא
אאאאאאאא

אאאא،אK 
  )٢٠٠٨ (البصيردراسة 

אאאאאא
אאאא

،אאאאאא
אא،אאא

אאאאא،
אאאאאKאא

אאאא،K
אאאאאאאK 

אאאאא
،אאאאאאאאא

אK 
אאאאא
אאאFBoshoff and Port, 1996؛
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א،؛٢٠٠٥א،٢٠٠٨KEאא
אאאאאאאFא،؛٢٠٠١

Yahya, 2003؛א،٢٠٠٨KEאאא
،אאאא

אאאא،
אאK 
   بالأداء التسويقيذات صلةدراسات 

    Li and Atuahene, (2001)دراسة 
אאאאאאאא

אאא،אא
אאאאאא،

אאאאאא
אאאאאא،אאא

אאאא،אאא،
אאאאאאאאאא،א
אאK 

אאאאאא
،אאאאאאא

אאאאאאאאא
אאאK 



١٦٧ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

   Bruce and Ambler (2001)دراسة 
אאאאאאא

אא،אאאאא
אאאא،אא

אאאא،
אאאKאאא

אאאאאאא
אא،אאאאא

אאא
אאאאK 

אאאא
אא،אאאאאאK

אאאאאא
אאאאאא،

אאאאאאאאא
אK 

    Pont and Shaw (2003)دراسة 

אאאאאאא
אאאאאK

،אאאאאא
אאאאאא،אא
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אאאאאאא،
אאאאאאא

אאאאאאא
אאאאא،א

אאאאאא
א،אאאאאאאא
FאאEא

אאאאK 
אאאאאאאא

אאאא،אאאאאא
FאאאEאאאאא
F،אאEאא،אא

אא،אאאאאא
אK 

   Chen and Li (2006)دراسة 
אאאאאאאא

אא،אWאאא،א
،אא،אא،

א،אא،אאאא
אא،אאאאא

אאאאאא،
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אאאאאאא
אא،אאאאאאא

אא،אאא
אאאאא،

אאאK 
אאאאא

،אאאאאא
אאאאאאאא،

אאאאאאאK 
   Ambler and Roberts (2008)دراسة 

אאאאאאאא
אא،אאא

،אאאאא
א،אאאאאא

،אא،אא،א
א،אאאאאאא

אאאאאאאאא،
א،אאK 

אאאאאאאא
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א،אאא،אאא
אאאאאאאK 

   Craig (2009)دراسة 
אאאאאאא

אאאאWאאאא،אא
א،א،אאא،אאא

אאא،א،אאאא
אאא٨٣١

אא،אאאאא
אאא،،אאא
אK 

אאאאא
אאא،אאא

אאאאא؛אאא
אאאאאאא،

אאK 
אאאאאא

אאאאאא،אאאאא
אKאאFPot and Show, 2003(Ambler and Roberts, 2008;

אאא،א
אאאאאאאא
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אאאאאאא
אאאאאא،אאK 

  
   البحثأسلوب

  مشكلة البحث
אאאאאאאאא

FBoshoff, and Port, 1996؛א،؛٢٠٠٥א،٢٠٠٨E
אאאKאאא

F،؛٢٠٠١Yahya, 2003؛א،٢٠٠٨E
אKאאאאאא

אאא،אאא
אאאאאא،

W 
• אאאאא؟ 
• אאאאאאא

אא؟ 
 أهمية البحث

אW 
١ J אאאא،

אאאFא،٢٠٠٨EK 
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٢ J אאאאאא
אאאFא،

٢٠٠٥؛א،٢٠٠٥EK 
٣ J אאאא

אאאאאאאאK 
  البحثأهداف 

،אאאW 
١ J אאאאא
אאאK 
٢ J אאאאא

אאאאאאK 
٣ J אאאאא

אאאאאאאK 
  ات البحثمتغير

אאאאW 
  المتغيرات المستقلة -١
אאאאא

אא(Naceur, 2005; Jayesh and Renulca, 2010 ; Godwin, et. al. 2010)K
אאW 
• אTangibility،אאאאא
א 
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• אReliability،אאא
אאK 

• אResponsibility،אא
אK 
• אSympathy،אאK 
• אSafety،אא

אK 
  المتغير التابع -٢
אאאאאאאא
אאא،אאא،א

אאאא(Hatem, 2007; Chen and Li, 2006)،
אאW 

• אK 
• אFאאEK 
• אאK 
• אאאאאאאאK 
• אאK 
• אK 
אF١EאאאK 

 
 

  



١٧٤ سليمان عبداالله البصير
  

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
 

  .متغيرات البحث والعلاقة بينها. )١(شكل رقم ال

 
  فروض البحث

אאאאאW 

الاستجابة

المادية

 المتغيرات المستقلة
  مستوى جودة الخدمات المصرفية

  داخل البنوك السعودية

الاعتمادية

  المتغيرات التابعة
مؤشرات الأداء التسويقي للبنوك 

  السعودية

التعاطف

 تكاليف التسويق

 حجم الخدمات المقدمة

 ءعدد العملا

 عدد الأسواق الجديدة

 سمعة وشهرة البنك في السوق

الأمان مستوى رضا العملاء

المعلومات المرتدة



١٧٥ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאא: الأول  الرئيس الفرض
אאאאא

Kאאא 
א: الثاني الرئيسالفرض

אאאאאאאK 
אאאW 

١ J אאאא
אFאEאאאאאK 
٢ J אאא
אאאאאFאE

אאאאאK 
٣ J אא

KאאאאאEאFא 
٤ J אאאא

אFאEאאאאאK 
٥ J אא

אאFאEאאאאאK 
  مجتمع وعينة الدراسة

אאאאא
F،אאאאא،אא،א،א،א،אא،

،א،א،Eא،٩٣א
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אF،אאא٢٠٠٩KEאאא
אאאאK٣٠٠א

אאאKאF١E
אאאאאאאאאK 

  
  .طبقاً للمستوى الإداريعينة الدراسة توزيع  .)١(دول رقم الج

 )٪(النسبة  التكرار المستوى الإداري بيان
 ٢٢ ٦٧ الإدارة العليا
 ٥٢ ١٥٦ الإدارة الوسطى

ولينؤ مـن المـس    عينة الدراسة 
بمنطقـةالبنـوك   فروع  داخل  
 ٢٦ ٧٧ الدنياالإدارة    القصيم

١٠٠ ٣٠٠ موعا 
  
   جمع البياناتةاأد

אאאאאאא
א،אאאא

אא،אאאאא
אאאאאאא،

אאאאא
אאאאאאKא

אא،אאא
،אאאאאא

אאK 
  



١٧٧ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

  صدق وثبات أداة جمع البيانات
אאא

אאאאאאאא
אKאאאא،א

אאאאא
אאאאאא،

אאאאא
(Alpha Cronbach)אאא

 (Alpha Cronbach)٨٧٪אאאא،
K 
  دراسةحدود ال

،אאאאאאא
אאאאאאאא

אאאאאאא،
אאאאאאאא

אאאאאא،
אאאאאאאא

אאאאא
א،אאאאאא

א١٤٣٢אL١٤٣٣K 



١٧٨ سليمان عبداالله البصير

  لدراسة الميدانيةا
אא٣٠٠א

אאאאא،אא
،٢٢٠אאF٨٣٪אא
אEאKאא

،אאא٥
אא،א٤א،א٣א،٢א،א١

א،אאSPSS،
אאאאאאW 

ولين ؤتوجد فروق ذات دلالة إحصائية في إدراكـات المـس         :  الأول  الرئيس ضالفر
داخل البنوك السعودية لمستوى جودة الخدمات المصرفية ويختلف  ذلك بـاختلاف            

  المستوى الإداري
אF٢Eאאאא

אאאאאאאK 
  
عينة فيما يتعلق بمستوى جـودة الخـدمات        النتائج التحليل الإحصائي لآراء مفردات       .)٢(رقم  دول  الج

  .المصرفية

 المتوسط   قياس مستوى جودة الخدمات المصرفيةمؤشرات  م
  الانحراف
  المعياري

 ١,٢٣ ٣,٦٤  )المادية(مدى توافر الجوانب المادية الملموسة بالجودة المناسبة   ١
 ١,٣٣ ٣,٣٥  )الاعتمادية(مدى اعتماد العملاء على البنك في الحصول على الخدمة   ٢
 ٠,٨٩ ٣,٣٧  )الاستجابة(مدى السرعة في الاستجابة لطلبات العملاء   ٣
 ١,٢٤ ٣,٤٣ )التعاطف(مدى اهتمام البنك بمصالح عملائه   ٤
 ١,٠٢ ٣,٥٧  )الأمان(مدى شعور العميل بالأمان عند التعامل بالبنك   ٥



١٧٩ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאאF٢Eאא
אאאאא

אאאFאאא
Z٥H٤H٣H٢H١÷٥Z٣E،אא

אאאאאאK 
אאאאאאאF٦٤}٣E،

אאאאאאאא؛
א،אאאאא

אאאאאF٣٥}٣Eא،
אאאאאאא،

אאאK 
אאאאא

אאאאאאאא
א،،אאא

אא،אאאא
،אאאאאאא

אאאאא
אאאאK 

אאאאאאאא
אא،אאFאא



١٨٠ سليمان عبداالله البصير

א،אאא،אאאE،אאאא
(One Way ANOVA)א،F٣KE 

  
ق بمستوى  ولين داخل البنوك السعودية فيما يتعل     ؤراء المس لآ الاتجاه   أحاديتحليل التباين    .)٣(رقم  دول  الج

  . طبقاً للمستوى الإداريجودة الخدمات المصرفية،
  مصدر التباين 

Resource 
 مجموع المربعات

 SS 
درجات 

 DF الحرية
متوسط 
MS المربعات

 )ف(قيمة 
F 

  *مستوي المعنوية

Sig. 

  ٠,٤٦  ٢  ٠,٩٢ بين اموعات
  ٠,٤٥  ١٨٧  ٨٣,٤٣ داخل اموعات

    ١٨٩  ٨٤,٣٥ اموع

  
١,٠٢ 

 غير معنوي

    )α =٠,٠٥( دال عند مستوى معنوية 
 

אא(One Way ANOVA)،
(F)אאאאאאאא

אאא،
אאFאאא،אאא،אאאE،(F)א

F٠٢}١EאאF٨٤}٣EF٠٥}٠ZαE
F٢١٨٧E،אאאא(H0)

א?אאאאאאאא
אאאא،

אאFאאא،אאאE?K 
אאאאאאא

אאאאאאאא



١٨١ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

،אאאאא
،אאא?א

אאאאאאא
אאא?K 

 إحصائية طردية بين مستوى جـودة       ةتوجد علاقة ذات دلال    : الثاني  الرئيس الفرض
   الأداء التسويقي للبنوك السعوديةمؤشرات مؤشر منالخدمات المصرفية وكل 

،אאW 
١ J אאאא
אFאEאאאאאK 
٢ J אאא

אאאאאFאE
אאאאאK 
٣ J אא
אFאEאאאאאK 

٤ J אאאא
אFאEאאאאאK 

٥ J אא
אאFאEאאאאאK 
אאאאW 
אאאא:المتغيرات المستقلة 

אW 



١٨٢ سليمان عبداالله البصير

X1ZאK 
X2ZאK 
X3ZאK 
X4ZאK 
X5ZאK 

ــة ــتغيرات التابع אאאאאאאא: الم
א،אאW 

Y1ZאK 
Y2ZאאK 
Y3ZאאK 
Y4ZאאאK 
Y5ZאאK 
Y6ZאK 

_אאאא_א
אאW 

 إحصائية بين مستوى جـودة      ةتوجد علاقة طردية ذات دلال    : الفرض الفرعي الأول  
 الأداء التسويقي للبنـوك     مؤشرات مؤشر من وكل  ) المادية(الجوانب المادية الملموسة    

 السعودية
אF٤EאאאאאFאE

،אאאאאK 
  



١٨٣ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات
) الماديـة (نتائج التحليل الإحصائي للعلاقة بين مستوى جودة الجوانب المادية الملموسة           . )٤(رقم  دول  الج

  . الأداء التسويقي للبنوك السعوديةمؤشرات من مؤشروكل 
      المتغيرات المستقلة      
  بيان

X1 X2 X3 X4 X5 X6 

 ٠,٦٧ ٠,٦٥ ٠,٤٤ ٠,٥٩ ٠,٣٦ ٠,٥٤ Rمعامل الارتباط 
 ٠,٤٥ ٠,٤٢  ٠,١٩ ٠,٣٥ ٠,١٣ ٠,٢٩ R2معامل التحديد 

 ٤,١٢ ٢,٧٨ ١١,٠٠ ٠,٨٤ ١,٠٤  ٣,٦١   الجدوليةTقيمة 
 ٠,٠٤ ٠,٠٠ ٠,٠٠ ٠,٠٢ ٠,٠٠ ٠,٠١  ∗مستوى المعنوية

  )           α =٠,٠٥( دال عند مستوى معنوية 
  

אאאF٤E
אאאאאאאאא

א،אאאא
אאאאאאא

אאאא،אאLi and 

Atuahene (2001)K 
אאאאאא

אאאאאאYahya (2003)،
،אאאאאא

אא،אאאאאא
אאאאא،א

אאאא،



١٨٤ سليمان عبداالله البصير

אא،אאא
אאאK 

א(R2)אאאאא
אאאאא،

אאאאאאאאKא
אאאאאא

אאא
אאאK 

אTא
אאאאאאא

אאאאאא، 
אאאא?א

אאאאFאEא
אאאא?K 

ين مـدى اعتمـاد      إحصائية ب  ةتوجد علاقة طردية ذات دلال    : الفرض الفرعي الثاني  
وكل ) الاعتمادية(العملاء على البنوك السعودية في الحصول على الخدمات المصرفية          

 مؤشر من مؤشرات الأداء التسويقي للبنوك السعودية
אאאאF٥E

אאאאאאאא
FאEאאאאK 

  



١٨٥ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات
نتائج التحليل الإحصائي للعلاقة بين اعتماد العملاء على البنوك السعودية في الحصول            . )٥(رقم  دول  الج

 الأداء التسويقي للبنوك    مؤشرات من   مؤشروكل  ) الاعتمادية(على الخدمات المصرفية    
  السعودية

  المتغيرات المستقلة              
  بيان

X1 X2 X3 X4 X5 X6 

 ٠,٥٣ ٠,٦٣ ٠,٥٤ ٠,٧٣ ٠,٧١ ٠,٤١ Rمعامل الارتباط 
 ٠,٢٨ ٠,٤٠  ٠,٢٩ ٠,٥٣ ٠,٥١ ٠,١٧ R2معامل التحديد 

 ١٤,٠٠ ١,٦٤ ٢,٠١ ١,٥٥ ٦,١٨  ٧,٠٠   الجدوليةTقيمة 
 ٠,٠٣ ٠,٠٠ ٠,٠٠ ٠,٠١ ٠,٠٠ ٠,٠٠  مستوى المعنوية

  
אאאא

אאאאFאEא
،אאאאאאאאא

אאאאא،א
אChen and Li (2006) Kאא

،אאאאאא،
אאאאאא،

אאאאאא
אא،א؛

אK 
אאאאא

אאאאאאא
אאאא،



١٨٦ سليمان عبداالله البصير

،אאאאא،א
אאאאאKאT

אאאאאא
אאFאEאאא

אאאK 
אאאאאא

אאFאEאאאאא
א،אאאK 

 إحصائية بين سرعة الاستجابة     ةتوجد علاقة طردية ذات دلال    : الفرض الفرعي الثالث  
وكل مؤشر من مؤشرات الأداء التـسويقي للبنـوك         ، ) ستجابةالا(لطلبات العملاء   

 السعودية
אאאFאE

אא،אאאאF٦E
אאאאאאאK 

  
) الاسـتجابة (سرعة الاستجابة لطلبات العمـلاء      نتائج التحليل الإحصائي للعلاقة بين      . )٦(رقم  دول  الج

  .الأداء التسويقي للبنوك السعوديةمؤشرات  من مؤشروكل 
  المتغيرات المستقلة              
  بيان

X1 X2 X3 X4 X5 X6 

 ٠,٨٣ ٠,٧٢ ٠,٥١ ٠,٧٦ ٠,٥٧ ٠,٥٤ Rمعامل الارتباط 
 ٠,٦٩ ٠,٥٢  ٠,٢٦ ٠,٥٨ ٠,٣٣ ٠,٢٩ R2امل التحديد مع

 ١,٦٤ ٧,٠١ ١٠,٣٢ ٣,١٢ ٥,١٤  ٢,٠٠   الجدوليةTقيمة 
 ٠,٠٠ ٠,٠١ ٠,٠٢ ٠,٠٠ ٠,٠٠ ٠,٠٤  مستوى المعنوية



١٨٧ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאאF٧E
אאFאE،אאאא

אאChen and Li (2006) Kא
،אאאאאא

א،אאאאאאא
FאEKאאאאא،
אאאאK 

אאאFאE
אאאאא،

א،אאאא
אאאאא

אאאאKT
אאא

אאאאאאK 
אאאאא?
אאאFאE،

אאאאא?K 
) التعاطف(كلما زاد اهتمام البنوك السعودية بمصالح العملاء        : الفرض الفرعي الرابع  

 الأداء التسويقي لهازاد مستوى 
אF٧Eאאאא

אאFאEאאאאK 
  



١٨٨ سليمان عبداالله البصير
 )التعاطف(اهتمام البنوك السعودية بمصالح العملاء      نتائج التحليل الإحصائي للعلاقة بين      . )٧(رقم  دول  الج

  . الأداء التسويقي لهامؤشرات من مؤشروكل 
    المتغيرات المستقلة            

  بيان
X1 X2 X3 X4 X5 X6 

 ٠,٦٦ ٠,٦١ ٠,٤٧ ٠,٥٩ ٠,٣٢ ٠,٥٣ Rمعامل الارتباط 
 ٠,٤٤ ٠,٣٧  ٠,٢٢ ٠,٣٥ ٠,١٠ ٠,٢٨ R2معامل التحديد 

 ٤,١٩ ٥,٦٤ ٢,٥٨ ٦,١٤ ٤,٣٣  ١٢,٠١   الجدوليةTقيمة 
 ٠,٠٠ ٠,٠١ ٠,٠٠ ٠,٠٠ ٠,٠٠ ٠,٠٢  مستوى المعنوية

 
אאא

אאאFאEאאא
אא،אאF٢٠٠٥EK

אאאאאאא
א،אא،א

אאאאאא،
אא

،אאאאא
אאK 
אאאאא

אאאאא،
אאאא،אאא

אאאאאא؛
אא،T



١٨٩ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאאאא
אאאאאאK 
אאאא

אאא،אאאא
Kאא 

 إحصائية معنوية بين شـعور      ةتوجد علاقة طردية ذات دلال    : الفرض الفرعي الخامس  
ومستوى الأداء التسويقي للبنوك    ، )الأمان(أثناء التعامل مع البنك     في  العملاء بالأمان   

  .السعودية
אF٨Eאאא

אאFאE،אאאא
אK 

  
 )بالأمان( العملاء   بإشعاراهتمام البنوك السعودية    نتائج التحليل الإحصائي للعلاقة بين      . )٨(رقم  دول  الج

  . الأداء التسويقي للبنوك السعوديةمؤشرات من مؤشروكل 
 المستقلةالمتغيرات                
  بيان

X1 X2 X3 X4 X5 X6 

 ٠,٦٤ ٠,٨١ ٠,٤٧ ٠,٧٦ ٠,٦٩ ٠,٤٨ Rمعامل الارتباط 
 ٠,٤١ ٠,٦٦  ٠,٢٢ ٠,٥٨ ٠,٤٨ ٠,٢٣ R2معامل التحديد 

 ٩,١٦ ٤,٥٨ ١٣,٢٣ ٢,٩٩ ٧,٠٠  ١٤,٠٤   الجدوليةTقيمة 
 ٠,٠٠ ٠,٠٠ ٠,٠٠ ٠,٠٠ ٠,٠٠ ٠,٠٣  مستوى المعنوية

 



١٩٠ سليمان عبداالله البصير

אאאF٨E
אאאFאE،אאא

אא،אCraig (2009)K
אאאאאאא

،אא،אא
אאאאאא،א

FאEאאאאא،
אאאK 

אאא
אאאאאא

אאא،،،אא
אאא،אא،א
אאא،א

אאאא،T
אאא

،אאאאאאאאא
אאא?א

אאאFאE،אא
אאK? 

  



١٩١ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات
  اتوصياالدراسة ونتائج 

אאאאאW 
 نتائج البحث

אא،،אאאא
אאאW 

 الـتي تقـدمها البنـوك الـسعودية       لخدمات المصرفية   جودة ا ى  ستونتائج تتعلق بم  
  :لعملائها

אאאW 
• אאאאאאא

،אאאאא
אFBoshoff  and Port, 1996؛א،؛٢٠٠٥א،٢٠٠٨EK 

• אאאאאא
אא،אאF،אאא

אאאEאאK 
• אאאאאאאא

א،אאאאא
אא،אאא،א

אאאאאאא،אא
אאאK 



١٩٢ سليمان عبداالله البصير
الأداء مؤشـرات   و، نتائج تتعلق بالعلاقة بين مستوى جودة الخـدمات المـصرفية           

  :التسويقي للبنوك السعودية

• אא
Fא،א،א،א،אאאE
אאאאאF،א

אא،אא،א،אא
א،אEאאאאא،

אFא،٢٠٠٥؛Craig, 2009؛Yahya, 2003 ؛Chen and Li, 2006EK 
• אאF،אאא

א،א،א،אEאאא
אאאאאF،א

،אאאא،אא،א
א،אEK 

• א
אאFא،א،א،א،אאאE

،אאאאאF
،אא،א،אא،א

א،אאאEאאאא،
אאF،؛٢٠٠١Yahya, 2003؛א،٢٠٠٨KE 
  دراسة التوصيات

אאא
אאאא،א: 



١٩٣ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

אאאאאאאא
אאאאאW 
• אאאאאאK 
• אאאאאK 
• אאאאאא

אאK 
• אא،

אאאאאא،א
אאאאאK 

• אאאאK 
• אאאאאאK 
• אאאא،

אאא،אאאאK 
• אאא؛

אאאאK 
• אאאא،

אאאאK 
• אאאא،א،

אW 
١ J אאאאאאאא

א 



١٩٤ سليمان عبداالله البصير

٢ J אאא?א
א?אאאא؛

אאK 
٣ J אאאאא
אאא،אא

אאK 
• אאאאא

אאאא،
א،א،אאאK 

• אא،א،אאאא
אאאאK 

• אאאאאא
אאאא،א

אא،אא
אK 

• אאאאאאאא
אאא،אא،א

א؛אאא
אK 



١٩٥ ...العلاقة بين مستوى جودة الخدمات المصرفية ومؤشرات

• אא،אאא
אא،אאאאא،

א،אאK 
  

  قائمة المراجع
 المراجع العربية: أولاً

 ،א  א  א   ،F١٩٩٣ KE 
،א א  א     א  א

אאא،،١F١E،٥ J٤٥K 
א،،F٢٠٠٥KEאא،אא،אא

،א،א،٩ J٦٧K 
א،،F٢٠٠١KEאאא

א،אK،א،
،،٣F٢٩KE 

א،א،F٢٠٠٣KEאאאאאאא
אאKאאאאאWא

א،٦ J٨א،،،٣١٦ J٣٢٣K 
،א،F٢٠٠٥KEאאW

אא،،،אא،١٤ J٧٠K 
א،א،F٢٠٠٨KEאא

אאאאFא



١٩٦ سليمان عبداالله البصير

אאKEאא،٢F٣ J٤E،
١١٣ J١٤٨K 

א،א،F٢٠٠٥KE אאא
אא אFאאKE א،

،א١ J١٥K 
، ،F١٩٩٦KE אא א ، א  

K א  ، א  א،١٣ J٤٥K 
א،،F١٩٩٤KEאא،אאא

אאאKא
،א،א٢F٣١E،١ J٣٥K 

،،F٢٠٠١KEאאא
אאאWאאאK

א،א،،٦ J٣٥K 
אאא،F٢٠٠٩KEאאא،אא

אאK 
،،F٢٠٠٣KEא א    א 

א  אאKא א אWא  א א
א א٦ J٨،א،،١٤٥ J١٨٠K 
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Abstract. This research aimed to determine the relationship between quality level of 
banking services and the marketing performance of Saudi banks in Qassim Region , 
using the descriptive analytical method, based on primary data collected through 
responses to questionnaires that were distributed to 300 individuals at all 
administrative levels. The results of the study showed that most officials within the 
Saudi banks in Qassim Region are of the view that banking services are fairly Weak, 
and that there are no differences among their views which can be related to the 
administrative level (senior management, middle management and supervisory 
management). The study also showed that availability of the physical tangible 
facilities ranks first, safety considerations come in second place, interest of the bank 
customer in third place, responding to client requests comes fourth, and finally the 
reliance of customers on their bank to get the service ranks fifth. Finally, the study 
findings proved that there is a statistical significant  relationship among each of the 
speed in responding to customer requests (response dimension) and the customer's 
feeling of safety (security dimension) and the availability of the physical tangible 
facilities (physical dimension) and the attention of customers interests (empathy 
dimension) and the reliance of customer on the bank (reliability dimension) as 
independent variables and marketing performance indicators of the investigated 
Saudi banks as the dependent variable, and this differs from a variable to another. 
 
Keywords: Service, Service Quality, Banking Services, Marketing, Performance. 
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אאא،אאא

א،אאא،
אאKא

אאא،אאK
אאF،٢٠٠٣E،

אאאא،א
אאאא،אאא

אאא Fא،٢٠٠٠E،א
אאאאאאאאאא،אא

אאאאאאF،٢٠٠٠אKE 
אאאאא

אF1997Analoui,E،אאאאאא
אאא،

אאאאא،،
אאאאא،א

אאאאא
F،١٩٩٧אKE 



 ...أثر نظم المعلومات الاستراتيجية في فاعلية المديرين

 

٢١٩

אאאא،
אאאא،אא

אאKאאאא
Fא،אאאא،א،א،E

אאאאא
אFאא،٢٠٠٠KE 

א،א
،אא،

אאאא،אאאאאאא
אF،١٩٩٥אKE 
F،٢٠٠٣E،אW

א،א،אאא،א
אאא،אא

א،אאאאא
אK 
  علية المديرينأنواع فا

؛אWאא
א،Wאאא،א

אאאאאא
אאאאאא
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אאאKאאW،אא
אא،אאאFאאא،١٩٩٥KE 

אא :  الفاعليــة الشخــصية )أ
אאאאאא،א

אאF،א٢٠٠٠אWE 
١ J אא،אאאא

אא،אאאאאא،א
אא،אאK 

٢ J ،אאאאאאאא
א،אאא،אאא

אK 
٣ J א،אאא،אא

אאאאK 
٤ J אא

אK 
אאאאאאא

אאאא 
אאאאF(Labbha and Analoui, 1996K

(Drucker, 1995)אאאW 
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١ J ،אאאאאאא
אאאאאאאא

אאK 
٢ J אאא،אא

אאאK 
٣ J אWאא،

אאאאאא،אאאאא
אאאאא،

אאאא
אK 

٤ J אWאאא
אא،אא

א،אאאאא،
אFאאE

א،K 
אאאא:  الفاعلية الإداريـة   )ب

אאא،،אא
אאא،אאא

א،אאאאאא
אאאאאF،אא

٢٠٠٠WE 
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١ J אאאאאא،
א،אא

אK 
٢ J אאאא،אא،

אאא،
אאאא

א،אאאא،אא
אאאאא،K 

٣ J אא،א
،אאאאאא 

אאאאאאאא
אKאאא

א،אא،אאאא
א،אאאא،אK 

٤ J אא،א
،אאאאאאא

אאאKאא
אאאאאא،אא

אא،אאאאאאא
אאאאK 
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אאאאאא
א،אאאאאאא،אא

אאאאאא F،١٩٩٥אKE
אאאאאאא،אא

אאאאא،אאא
אאאאאאאF،١٩٩٩אKE

אאאאא
א،،،אא

אאאאאF،א٢٠٠٠ אKE 
،אאא:  الفاعلية الظاهرية  )ج

אא،אאא
אאאאא،א،אאאאא

אא،אאF،אא١٩٩٥אKE 
  

  ابقةالدراسات الس
  الدراسات العربية: أولا

אאF٢٠١٠Eא  א    א 

אא    אא    א K 

אא   א   (50)    ،   א  

 אא ،  אא  א   (236)   

  אא א  אא،  א    א 
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 אא   א    ،    

 ،א א ،א א ،     

 אא   אא א،א ،אא ،א  

K 
F،٢٠٠٩אE،אאא

אאאאא،א
אאאאא،אא

אא،אאא
אאאאא

אאאאאאאK
؛אאאאאא
،אא

אאאאא،אאא
אאK 

F،٢٠٠٥אEאאאא
،אאאאאאאאאא

אאאFאא،א،אאא
אאEאאאKאא

אאאאאאאא
Wאאאאא،אKאא



 ...أثر نظم المعلومات الاستراتيجية في فاعلية المديرين

 

٢٢٥

אאאא
אאאK 

אF،٢٠٠٣אEאאא
א،אאאאאא

אאאאF٤١٨E،א
אאWאאאא

،אא،א،
א،אא،אא،א،א

אKאאאאאאא
אאאאא،אא،א

אK 
  الدراسات الأجنبية: ثانياً

F(Newkirk and Lederer, 2008،אא
،אאאאא
א،אאאאאאאא
אאאאאאא

אא،אאאאאK
אאאאא

אאא،א
אאאאאא،
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אאאאאא
K 

אFIsmail and Raja, 2007Eאא
אאאאאאאK

אאאאאאא
،אאאא

אאאKאאא
אאאאאאאא،

אאאאא
אאאאאא،

אאאאK 
FNewkrik and Lederer, 2006Eאא

אאאאאא
אאא،אא

אאאאאאא،
אאא
אאאא،אא
אא،אא

אאאא
F،KE 
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FChi, et. al. 2005Eאאא
אאאאKאא

אאאאא
אאאKאאא

אאאאא،אK
אאאאא

،אאאא
אאאאא

אאK 
אFKumar and Paves, 2001Eאאאאאא

אאאאא،א
אאאא،אאא

א،אאאאא
א،אאאאאא

אאאאאא،א
אאאאKאאאא

Wאאאאא
אאאאאא،אאא
אאאאאא،א

אאאאK 
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  اختبار الفرضيات ومناقشة النتائج الدراسة والإجابة عن أسئلة
  الإجابة عن أسئلة الدراسة

אא:الإجابة عن الـسؤال الأول  
؟אאאאא 

 
لمـدى تطبيـق نظـم     ت المبحـوثين المتوسطات الحسابية والانحرافات المعيارية لتصورا ).٤(رقم الجدول 

المعلومات الاستراتيجية المبحوثين، ولمستوى فاعلية المديرين في شركات الاتـصالات          
  .الأردنية

تسلسل 
 الفقرات

 اسم المتغير
المتوسط 
 الحسابي

الانحراف
 المعياري

الترتيب حسب 
 المتوسط

المستوى حسب 
 المتوسط

 مرتفع ١ ٠,٧٢٢ ٤,٠٤ المدخلات ١٥- ٦
 مرتفع ٢ ٠,٧٦٨ ٣,٩٥ لعملياتا ٢٤-١٦
 مرتفع ٣ ٠,٨٠٣ ٣,٨١ المخرجات ٣٤ -٢٥
نظم المعلومات  ٣٤- ٦

 الاستراتيجية
 مرتفع - ٠,٦٣٩ ٣,٩٣

 مرتفع ٣ ٠,٨٧١ ٣,٥٣ الفاعلية الإدارية ٤٠ -٣٥
 مرتفع ١ ٠,٩١١ ٣,٥٨ الفاعلية الشخصية ٤٦-٤١
 مرتفع ٢ ٠,٨٩٤ ٣,٥٧ الفاعلية الظاهرية ٥٢ -٤٧
 مرتفع - ٠,٧٩٢ ٣,٥٧ اعلية المديرينف ٥٢-٣٥

 
אאאF٤Eאא

אאאFאאאE
F٩٣}٣Eאא،F٦٣٩}٠Eאא،

אF٠٤}٤Eא،F٩٥}٣E،
אאF٨١}٣Eאאאא،
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Kאאא
אא،א

אאא F٢٠١٠E،אאאאK 
אאא:الإجابة عن السؤال الثاني   

אא؟ 
אאאF٤Eאאא

،אאאF٥٧}٣E،
אאF٧٩٢}٠Eאאאאא،

F٥٨}٣Eאא،F٩١١}٠Eא،א
F٥٧}٣Eאא،F٨٩٤}٠Eאאאא،

F٥٣}٣Eאא،F٨٧١}٠Eא،
אאאא

אא،אאאאF٢٠١٠E
אF٢٠٠٣EאK 

   النتائجاختبار الفرضيات ومناقشة
אאאאFMulticollinearityE

אאאFVariance Inflation Factor- VIFEא،
אא?Tolerance?אא،אאא

אFVIFEF١٠Eאא
F٠٥}٠Eאאאאא
،אאKא
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אאFMulticollinearityEאאאK
אF٥Eאאאאא

FVIFEאאFToleranceE،FVIFE
אאF١٠EאF٢١٦}٢–٣١٤}١E

אאאאF٠٥}٠EאF٣١٣}٠–
٥٦١}٠EאאאאאK 

  

  اختبار معامل تضخم التباين والتباين المسموح به ومعامل الالتواء ).٥(رقم الجدول 

التباين المسموح به  المتغيرات
Tolerance 

معامل تضخم التباين 
)VIF( 

معامل الالتواء 
Skewness 

 ٠,٣٢٧ ١,٤٢٠ ٠,٣٥١ البيئة الداخلية
 ٠,٢٥١ ٢,١٠٦ ٠,٤٢٦ البيئة الخارجية
 ٠,٢٣٧ ١,٧٠٨ ٠,٥١٥ معالجة البيانات
 ٠,٣٨٤ ٢,١٢٦ ٠,٤٦٥ تخزين المعلومات
 ٠,٤٣٠ ٢,٢١٦ ٠,٤٤٥ استرجاع المعلومات
 ٠,٤٠٨ ١,٩٨٥ ٠,٣٦٥ دقة المعلومات
 ٠,٣٧٠ ١,٤٠٤ ٠,٣١٣ كمية المعلومات
 ٠,٢١٠ ٢,١٥٦ ٠,٤٦٤ توقيت المعلومات

العائد / الكلفة
 للمعلومات

٠,٢٦٦ ١,٣١٤ ٠,٥٦١ 

 ٠,٣٣٧ ٢,١٦٠ ٠,٤٦٣ موثوقية المعلومات

 
אאאאאFNormal DistributionE

אאאאFSkewnessE،א
אF٥EאאאאאF١E
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אאאאאKא
אK 

 
للتأكد من صلاحية النموذج لاختبار ) Analysis Of variance( نتائج تحليل التباين للانحدار ).٦(رقم الجدول 

  .فرضيات الدراسة

معامل التحديد   المحسوبةFقيمة Fمستوى دلالة 
R2 

 الفرضية التابعالمتغير  المتغير المستقل

 فاعلية المديرين ٠,٦٠٣ *١١٨,٤٩ ٠,٠٠٠
 الفاعلية الإدارية ٠,٤٠١ *٤٥,٥٥ ٠,٠٠٠

٠,٥٠٢ *٦٢,٩٧ ٠,٠٠٠ 
الفاعلية 
 الشخصية

٠,٤٩٩ *٣٣,٩١ ٠,٠٠٠ 
الفاعلية 
 الظاهرية

  
  مدخلات
  نظم المعلومات
 الإستراتيجية

 
  الفرضية
 الأولى

 فاعلية المديرين ٠,٥٨٢ *١٠٤,٧٦ ٠,٠٠٠
 الفاعلية الإدارية ٠,٣٦٩ *٥١,٧٥ ٠,٠٠٠

٠,٥٩٧ *٧٦,٢٨ ٠,٠٠٠ 
الفاعلية 
 الشخصية

٠,٤٠٩ *٣١,٥٨ ٠,٠٠٠ 
الفاعلية 
 الظاهرية

  
  عمليات

  نظم المعلومات
 الإستراتيجية

 
  الفرضية
 الثانية

 ة المديرينفاعلي ٠,٥٢٠ *٩٨,١٦ ٠,٠٠٠
 الفاعلية الإدارية ٠,٤٧٢ *٨٢,٦٨ ٠,٠٠٠

٠,٤٦٨ *٧٩,٣٩ ٠,٠٠٠ 
الفاعلية 
 الشخصية

٠,٤١٩ *٧٢,٢١ ٠,٠٠٠ 
الفاعلية 
 الظاهرية

  
  مخرجات

  نظم المعلومات
 الإستراتيجية

 
  الفرضية
 الثالثة

  )≥ α 0.05(ذات دلالة إحصائية على مستوى 
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אF٦Eא،אא
אאFFEאא

F0.05α ≤Eאאא،F٣}٦٠E٪
אFאE،F١}٤٠E٪אFא

אאE،אF٢}٥٠E٪א
FאאEאא،א

אאF٩}٤٩E٪אFאאE
אK 

א،אאאאא
FFEאאF0.05α ≤E،

אאאF٢}٥٨E٪אFאE،
F٩}٣٦E٪אFאאאE

،אF٧}٥٩E٪אFאאE
א،אF٩}٤٠E٪אFאאE

אK 
אא،אאאא

FFEאאF0.05α ≤E،
אאאF٥٢E٪אFאE،

F٢}٤٧E٪אFאאאE
،אF٨}٤٦E٪אFאאE
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א،אאאאF٩}٤١E٪א
FאאEאK 

) ≥ α 0.05(لا يوجد أثر ذو دلالة إحصائية عنـد مـستوى دلالـة    : الفرضية الأولى
في فاعلية المديرين   ) البيئة الداخلية و الخارجية   (لمدخلات نظم المعلومات الاستراتيجية     

   في شركات الاتصالات الأردنية) ةوالظاهري، والشخصية، الإدارية(
 

البيئـة  ( ر أثر مدخلات نظم المعلومات الاستراتيجية       نتائج تحليل الانحدار المتعدد لاختبا     ).٧(رقم  الجدول  
في شركات  ) والظاهرية، والشخصية، الإدارية(في فاعلية المديرين  ) الداخلية والخارجية 
  .الاتصالات الأردنية

 مستوى
دلالة 

T* 

  الفاعلية
 الظاهرية

  الفاعلية
 الشخصية

  الفاعلية
 الإدارية

  فاعلية
 المديرين

المتغيرات التابعة
  
  

  المستقلةغيراتالمت
0.000 )0.356=Beta(  

)t= 6.442 (* 
)0.413=Beta(  
)t= 6.606) (* 

)0.234=Beta(  
)t= 4.038 (* 

)0.350=Beta(  
)t= 7.665 (* 

 البيئة الداخلية

0.000 )0.111=Beta(  
)t= 2.640(* 

)0.192=Beta(  
)t= 3.499)(* 

)0.229=Beta(  
)t= 3.860(* 

)0.215=Beta(  
)t= 4.816 (* 

 ئة الخارجيةالبي

  )≥ α 0.05(ذات دلالة إحصائية على مستوى 
 

אF٧Eא،FtEFאאא
אEאאאא

אא،אא FtEא،
F0.05α ≤KEWאא

אאאWF0.05α ≤E
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אאאFאאאאEא
Fאא،א،אEאאK 

אאאאאFStepwise Multiple RegressionE
א،אאא

אאאאא
א،אF٨Eאאאא

אאאא،אאאא،א
F٧}٥٠E٪אאא،אאא،

אאאאF٣}٦٠E٪אא
אא،אאאא

אאאאאאאאא
אא،אאא

אא،אא
٢٠٠٥(א(אאאאאאK 

 
دار المتعدد التدريجي  للتنبؤ بفاعلية المديرين من خلال مدخلات نظـم            نتائج تحليل الانح   ).٨(رقم  الجدول  

  .المعلومات الاستراتيجية كمتغيرات مستقلّة
  ة فيترتيب دخول العناصر المستقلّ

 معادلة التنبؤ
   R2قيمة 

 معامل التحديد التراكمي
 Tقيمة 
 المحسوبة

مستوى دلالة 
T 

 ٠,٠٠٠ *٩,٣٠٧ ٠,٥٠٧ البيئة الداخلية
 ٠,٠٠٠ *٦,٥٤٨ ٠,٦٠٣ ئة الخارجيةالبي

 ) ≥ α 0.05(ذات دلالة إحصائية على مستوى  
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) ≥ α 0.05(لا يوجد أثر ذو دلالة إحصائية عند مـستوى دلالـة    : الفرضية الثانية
، والشخـصية ، الإداريـة (لاستراتيجية في فاعلية المديرين     العمليات  نظم المعلومات     

  لأردنيةافي شركات الاتصالات )  والظاهرية
  

نتائج تحليل الانحدار المتعدد لاختبار العلاقة بين عمليات  نظم المعلومات الاسـتراتيجية              ).٩(رقم  الجدول  
  .بأبعاده المختلفة في فاعلية المديرين في شركات الاتصالات الأردنية

  مستوى
 T دلالة 

  الفاعلية 
 الظاهرية

  الفاعلية 
 الشخصية

  الفاعلية 
 الإدارية

  فاعلية 
 ديرينالم

  المتغيرات التابعة    
 

  المستقلةالمتغيرات

0.000 
)0.268=Beta(  
)t= 5.591 (* 

)0.365= Beta(  
)t= 7.574(* 

)0.229=Beta(  
)t=4.493 (* 

)0.277=Beta(  
)t= 6.491 (* 

 معالجة البيانات

0.000 
)0.128=Beta(  
)t= 2.863(* 

)0.223=Beta(  
)t= 4.833 (* 

)0.102=Beta(  
)t= 2.172*( 

)0.219=Beta(  
)t= 4.373 (* 

 تخزين المعلومات

0.000 
)0.289=Beta(  
)t= 6.427(* 

)0.349=Beta(  
)t=6.751 (* 

)0.221=Beta(  
)t= 4.285(* 

)0.234=Beta(  
)t= 5.122 (* 

 استرجاع المعلومات

  )≥ α 0.05( ذات دلالة إحصائية على مستوى
 

אאאאאF٩Eא،
FtEאאFאא،א،אE

אא،אאאFtE،א
F0.05α ≤KEא

אאאאW
F0.05α ≤EאאאF،א،א

אאEאFאא،א،אE
אאK 
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אאאאא
אאאא،אאא

א،אאאF١٠Eא
אאאאא،אא

אאא،אF٢}٤٩E٪،אאא
،אאאF٥}٥٦E٪אא

א،אא،אאא
F٢}٥٨E٪אאאא ،

אאאאאא
،אא،

אאא
אאא،אא(Kumar and Paves, 2001)

אאאאאאK 
  

نتائج تحليل الانحدار المتعدد التدريجي للتنبؤ بفاعلية المديرين من خلال عمليات  نظم              ).١٠(رقم  الجدول  
  .المعلومات الاستراتيجية كمتغيرات مستقلّة

ة في ترتيب دخول العناصر المستقلّ
 معادلة التنبؤ

   R2قيمة 
 معامل التحديد التراكمي

مستوى دلالة  * المحسوبةTقيمة 
T 

 ٠,٠٠٠ *١٢,٨٣٥ ٠,٤٩٢ استرجاع المعلومات
 ٠,٠٠٠ *٦,٤٢١ ٠,٥٦٥ معالجة البيانات 

 ٠,٠٠٠ *٤,٥٦٠ ٠,٥٨٢ تخزين المعلومات 
  )≥ α 0.05(ذات دلالة إحصائية على مستوى
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) ≥ α 0.05(لا يوجد أثر ذو دلالة إحصائية عنـد مـستوى دلالـة    : الفرضية الثالثة
دقة المعلومات وكميتها وتوقيتـها     (ستراتيجية  لخصائص مخرجات نظم المعلومات الا    

في ) ةوالظاهري، والشخصية، الإدارية(في فاعلية المديرين    ) العائد وموثوقيتها / والكلفة
  شركات الاتصالات الأردنية

 
نتائج تحليل الانحدار المتعدد لاختبار أثـر خـصائص مخرجـات  نظـم المعلومـات             ).١١(رقم  الجدول  

  .ه المختلفة في فاعلية المديرين في شركات الاتصالات الأردنيةالاستراتيجية بأبعاد
  مستوى

 دلالــة 
T 

  الفاعلية 
 الظاهرية

  الفاعلية 
 الشخصية

  الفاعلية 
 الإدارية

  فاعلية 
 المديرين

ــتغيرات            الم
 التابعة

  المستقلةالمتغيرات

0.000 
)0.291=Beta( 
)t= 8.910(* 

)0.207=Beta( 
)t=8.676 (* 

)0.348=Beta( 
)t= 10.046 (* 

)0.354=Beta (
)t=11.189 (* 

 دقة المعلومات

0.000 
)0.252=Beta( 
)t= 6.065(* 

)0.255=Beta( 
)t=6.591 (* 

)Beta=0.287(  
)t=  7.858(* 

)0.314=Beta (
)t=8.621 (* 

 كمية المعلومات

0.000 
)0.336=Beta( 
)t= 8.590(* 

)0.365=Beta( 
)t= 7.574(* 

)0.301=Beta( 
)t= 9.866 (* 

)0.339=Beta(  
)t= 9.868(* 

 توقيت المعلومات

0.000 
)0.231=Beta( 
)t=4.054 (* 

)0.231=Beta( 
)t=4.054 (* 

)0.229=Beta( 
)t=4.493 (* 

)0.277=Beta(  
)t= 6.491 (* 

العائــد /الكلفــة
 للمعلومات

0.000 
)0.258=Beta( 
)t= 5.396(* 

)0.309=Beta( 
)t=7.103 (* 

)Beta=0.273(  
)t=  6.564(* 

)0.350=Beta(  
)t= 7.665 (* 

 موثوقية المعلومات

  )≥ α 0.05(     ذات دلالة إحصائية على مستوى
אאאאאF١١Eא،

FtEאאאF،א،א،א
אLא،אEא

אא،אאFtE،א
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F0.05α ≤KEאאאא
אWF0.05α ≤E

אאאF،א،א
א،אLא،אEא

Fאא،א،אEאאK 
אאאאא

א،אאא
،אאאאאא

אF١٢Eאאאא،אא
אאאא،אF١}٣٦E٪א

،א،אאאF٢}٤٤E٪
،אאא،אאא

F٨}٤٨E٪،א،אאא
אאאF٤}٥١E٪אא،אאאL
א،אאאאF٥٢E٪א

אאאKא
אאאאא

א،א
א،אF٥٢E٪אאא

אאאאאK 
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نتائج تحليل الانحدار المتعدد التدريجي للتنبؤ بفاعلية المديرين من خـلال خـصائص              ).١٢(رقم  الجدول  

  .ت نظم المعلومات الاستراتيجية كمتغيرات مستقلّةمخرجا

  ةترتيب دخول العناصر المستقلّ
 في معادلة التنبؤ

ــة   R2قيمـــــ
ــد   ــل التحدي معام

 التراكمي

 Tقيمـــــة 
 *المحسوبة

مستوى دلالة  
T 

 ٠,٠٠٠ *١٣,٥٧٢ ٠,٣٦١ دقة المعلومات
 ٠,٠٠٠ *١٠,٨٧٣ ٠,٤٤٢ توقيت المعلومات
 ٠,٠٠٠ *٩,٤٧٦ ٠,٤٨٨ كمية المعلومات
 ٠,٠٠٠ *٨,٠٩٩ ٠,٥١٤ موثوقية المعلومات

 ٠,٠٠٠ *٧,٤٦٠ ٠,٥٢٠ العائد للمعلومات/ الكلفة
  ) ≥ α 0.05( ذات دلالة إحصائية على مستوى

 
   الدراسة وأهم النتائج والتوصياتخلاصة

אאאאאאא
אאאאאא،

א،אאאאK
א،W 

١ J אאאאא
אאא

٩٣}٣K٪ 
٢ J אאאאא

א٥٧}٣K٪ 
٣ J אא

אאא،א
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אא،אאא٣}٦٠٪
אאאK 

٤ J אא
אאא،א

אא،אאא
٢}٥٨٪אאאK 

٥ J אא
אאאא

אא،אאא
٠}٥٢٪אאאK 

אאW 
١ J אאאא

אאא،אאאא
א،אאא،

אא،אאK 
٢ J אאאאאא

אאאא،א
אאK 

٣ J אאא
אאא

אאK 
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٤ J אאא
אאאא،אאאאאא

אאאK 
  

  قائمة المراجع
   المراجع العربية: أولاً

،אF٢٠٠٣KEאאאא
אאאאKאאא،،

א،K 
،F٢٠٠٣KEאאW،،אא،

אאK 
   ،F٢٠٠٢ KEא  Wא א  ،

אאא،،אאK 
،אF٢٠٠٥KEאאאאאא

א א א  אאא  אא W  ،א א
אא،א،K 

   ،אF٢٠٠٥ KEאא א  Wאא ،
אאא،א،،אאK 

  ،א F٢٠٠٩ KE    א א  
،אאאאא،א

אאא،K 
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،אF٢٠٠٠KEא،אא،
אא،אK 

   ،אF١٩٩٧? KE    א  
אאאW،אאא

א،א،١٨F١٤E،١٧٥ J١٩٣K 
 א  ،אF٢٠٠٠EKא W  ،א

אאאא،א،،K 
    ،א    ،אF٢٠٠٩EKא 

אא Wא א א אא  ،א  ،  ،
אאK 

،א،F١٩٩٥KEאאאW،
א،אאאאאK 

אא ،  F٢٠١٠ KE  א  אא    

אא    א  ،א א  א א
א،١٤F٤E،٨٨ J١٠٧K 

   ،אF٢٠٠٤ KEא   אא א  
א W  ، א א   א א

،א،K 
،אF٢٠٠٠ KEא א ،אא،א א

،K 
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א ،  F٢٠٠٦ KEאאא  א   א א 
א،،،אK 

א،אא،אF١٩٩٥KEאאW
 א  א א א ،א א ،

،אK 
א،אF١٩٩٠KEאאאא
،אאא،אאK 

،אF١٩٩٩KEאאאא،אא،
،אאאK 

   ،אאF٢٠٠٠ KE א  א ٢١א، ،א א
א،K 
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אאא 
 

  أخي الفاضل ، أختي الفاضلة ،،،،،
  تحية طيبة وبعد ،،، 

אאFאאא
אE،אאא

אא،אא
אאאK 

אאאKKK 
  معلومات عامة : الجزء الأول 

  : مام الحالة التي تنطبق عليها أ) √(الرجاء وضع إشارة 
  (        )   أنثى     (         )  ذكر    : الجنس -١
  (        )   سنة٤٠-٣١   (         )  ة فأقل سن٣٠       : العمر -٢

  (        )   سنة فأكثر ٥١  (         )             سنة        ٥٠-٤١                         
  
  (        )  بكالوريوس  (         )       وم متوسط فما دوندبل:   المؤهل العلمي -٣

  (        )  دكتوراه(         )              ماجستير                            
  
  )  (        )رئيس قطاع( مدير تنفيذي(         )      )رئيس تنفيذي(مدير عام :    المسمى الوظيفي -٤

  (        )          مدير قسم )رئيس ((        )       مدير دائرة          )رئيس  (                         
  
  (        )سنوات                  ١٠-٦(        )          سنوات فأقل     ٥:     سنوات الخبرة -٥

                 (        ) سنة  ٢٠-١٦(        )            سنة                   ١٥-١                   
  (        )  سنة فأكثر                ٢١                  
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  فقرات الاستبانة : الجزء الثاني 
  : إزاء الفقرة التي تشعر أا تعبر عن رأيك ) √(أرجو التكرم بوضع إشارة 

E אאאא
אאW 
ينطبق  الفقرة الرقم

 بشدة
ينطبق  ينطبق

بدرجة 
متوسطة

لا ينطبق لا ينطبق
 بشدة

النشاطات(بيانات تخص العمليات الإنتاجية لخدمات المنظمة  ٦
 ) التي ينفذها موظفو المنظمة في تقديم الخدمات للعملاء 

     

(بيانات تخص العمليات التـسويقية لخـدمات المنظمـة           ٧
 ) النشاطات التي تتعلق بترويج خدمات المنظمة 

     

بيانات تخص الموارد البشرية القائمة على إنجاز أعمال المنظمة ٨
 )شؤون الموظفين (

     

بيانات تخص عمليات البحث والتطوير الخاصـة بخـدمات ٩
)تطوير خدمات المنظمة الحالية وتقديم الجديد منها (المنظمة 

     

     ) المالية ( تخص إدارة شؤون التمويل لخدمات المنظمة بيانات ١٠
بيانات تخص المنظمات الأخرى التي تدخل معها المنظمة في ١١

 )المنافسين (التنافس على تقديم الخدمة 
     

بيانات تخص اهزين الذين يزودون المنظمة بكافة المـوارد ١٢
)الموردين (اد الخام سواء رأس المال أو الموارد البشرية أو المو

     

بيانات تخص عملاء المنظمة الذين يتعاملون مـع المنظمـة ١٣
 )الزبائن( بغرض إشباع حاجام من الخدمة المقدمة 

     

     بيانات تخص الخدمات البديلة التي يقدمها المنافسون للعملاء ١٤
      بيانات تخص سوق المنافسة الذي تعمل به المنظمة  ١٥
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E  אאאאאאא
אW 

ينطبق  الفقرةالرقم
 بشدة 

ينط
 بق

ينطبق بدرجة 
 متوسطة

لا 
ينطبق

لا ينطبق 
 بشدة 

      تحويل البيانات إلى معلومات ذات دلالة واضحة ١٦
 المنظمة عـن غيرهـا مـنتصفية البيانات التي تخص عمل    ١٧

 البيانات 
     

      فهرسة البيانات وترتيبها بطريقة سهلة ومنظمة ١٨
      حفظ المعلومات بصورة منظمة للاستخدام المستقبلي ١٩
      تعديل المعلومات حسب مقتضيات سير عمل المنظمة ٢٠
تحديث المعلومات كلما استجدت متغيرات البيئتين الداخلية      ٢١

 والخارجية 
     

الحصول على المعلومات المخزنة عند توقيت الحاجة إليهـا٢٢
 دون تأخير 

     

      الحصول على المعلومات المخزنة بطريقة سهلة ومبسطة ٢٣
الحصول على المعلومات على أشكال مختلفـة كالتقـارير٢٤

 والرسوم البيانية 
     

 
E  אאאFאאאE

W 

 الفقرةالرقم
ينطبق 
 بشدة

 ينطبق
ينطبق 
بدرجة 
متوسطة

لا ينطبق
لا ينطبق
 بشدة

ارتفاع مستوى الدقة فيها مما يؤدي لانخفـاض مـستوى الغمـوض في ٢٥
 مخرجات النظام 

     

طأ في مخرجاتارتفاع مستوى الدقة فيها مما يؤدي لانخفاض مستوى الخ         ٢٦
 النظام 

     

     ارتفاع مستوى شموليتها والتي تغطي البيئتين الداخلية والخارجية للمنظمة  ٢٧
      كميتها الكبيرة الموجهة لاحتياجات كافة المستويات الإدارية المختلفة ٢٨
      توفير المعلومات للمستفيدين في الوقت المناسب ٢٩
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 الفقرةالرقم
ينطبق 
 بشدة

 ينطبق
ينطبق 
بدرجة 
متوسطة

لا ينطبق
لا ينطبق
 بشدة

 ما بين طلب المعلومات والحصول عليها دون أن يـؤثرقصر الفترة الزمنية   ٣٠
 ذلك على الخصائص الأخرى للمعلومات الاستراتيجية

     

      القيمة العالية للمعلومات والتي تبرر تكلفة تشغيل النظام  ٣١
التناسب العالي لتكلفة الحصول عليها مقارنة مع قيمـة وفائـدة هـذه ٣٢

 المعلومات 
     

مستوى الثقة ا حيث يمكن الاعتماد عليها بشكل كبير في انجازارتفاع   ٣٣
 أداء العمل 

     

ارتفاع مستوى الثقة ا كوا توفر أغلب البدائل المتاحة لعمليـة اتخـاذ ٣٤
 القرار

     

      تلعب الرقابة الذاتية لدى مديري دورا هاما في تحقيق أهداف العمل ٣٥
      د الأعلى للنتائج المتوقعة من الوظيفةيسعى مديري لتحقيق الح ٣٦
      يعمل مديري على استثمار أوقات العمل الرسمي لتحقيق أهداف العمل ٣٧
      لدى مديري القدرة على اكتشاف  الثغرات في أداء العاملين ٣٨
      يتمتع مديري بقدرة على الرؤية الشاملة لطبيعة العمل في الوزارة ٣٩
      ديري بقدرة على حل المشكلات التي تواجه العاملين في الوزارةيتمتع م ٤٠
      يحدد مديري الأهداف التي تسعى الوزارة لتحقيقها في المستقبل ٤١
      لدى مديري مبادئ ثابتة توجه تعامله في المواقف المختلفة ٤٢
      ينظر مديري إلى الجوانب الإيجابية في العمل ٤٣
      ري بتنظيم وقت العاملين وفقا لأولويات العمليقوم مدي ٤٤
      )إن خير من استأجرت القوي الأمين (يؤمن مديري بالآية الكريمة  ٤٥
      يحرص مديري على أن أكون بصحة جيدة ٤٦
      لدى مديري علاقات جيدة من زملائه في العمل ٤٧
      ل مباشريجيب مديري على الاستفسارات الموجهة إلية بشك ٤٨
      يشارك مديري في نشاطات وزارتي المختلفة كالمؤتمرات وغيرها ٤٩
      يلتزم مديري بأوقات الدوام الرسمي ٥٠
      لدى مديري القدرة على التأثير في العاملين تحت إشرافه ٥١
      يلتزم مديري بتنفيذ القرارات التي يتخذها ٥٢
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E  אאאא
،אW 

 الفقرةالرقم
ينطبق 
بدرجة 
كبيرة جدا

ينطبق 
بدرجة 
 كبيرة

ينطبق 
بدرجة 
 متوسطة

ينطبق 
بدرجة 
 قليلة

ينطبق 
بدرجة 
قليلة جدا

تلعب الرقابة الذاتية لدى مديري دورا هاما في تحقيق أهداف ٣٥
 العمل

     

     يسعى مديري لتحقيق الحد الأعلى للنتائج المتوقعة من الوظيفة ٣٦
يعمل مديري على استثمار أوقات العمل الرسمـي لتحقيـق ٣٧

 أهداف العمل
     

     لدى مديري القدرة على اكتشاف  الثغرات في أداء العاملين ٣٨
يتمتع مديري بقدرة على الرؤية الشاملة لطبيعـة العمـل في ٣٩

 لوزارةا
     

يتمتع مديري بقدرة على حل المشكلات التي تواجه العاملين ٤٠
 في الوزارة

     

يحدد مديري الأهداف التي تـسعى الـوزارة لتحقيقهـا في ٤١
 المستقبل

     

      لدى مديري مبادئ ثابتة توجه تعامله في المواقف المختلفة ٤٢
      العملينظر مديري إلى الجوانب الإيجابية في  ٤٣
      يقوم مديري بتنظيم وقت العاملين وفقا لأولويات العمل ٤٤
إن خير من استأجرت القـوي(يؤمن مديري بالآية الكريمة      ٤٥

 )الأمين 
     

      يحرص مديري على أن أكون بصحة جيدة ٤٦
      لدى مديري علاقات جيدة من زملائه في العمل ٤٧
      فسارات الموجهة إلية بشكل مباشريجيب مديري على الاست ٤٨
يشارك مديري في نشاطات وزارتي المختلفـة كـالمؤتمرات ٤٩

 وغيرها
     

      يلتزم مديري بأوقات الدوام الرسمي ٥٠
      لدى مديري القدرة على التأثير في العاملين تحت إشرافه ٥١
      يلتزم مديري بتنفيذ القرارات التي يتخذها ٥٢
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Abstract. This study aims at examining the impact of strategic information systems upon managers’ 
effectiveness in Jordanian telecommunication companies.  To achieve the objective of this study, self 
administrated questionnaire was used to collect the data. It was developed and distributed to (500) 
respondents from the (4) Jordanian telecommunication companies. The retrieved questionnaires valid for 
analyses were (439) questionnaires. The Statistical Package for Social Sciences (SPSS) was used to 
analyze the data, and the most important findings were as follows: The perceptions of employees in 
Jordanian telecommunication companies toward the availability of strategic information systems were at 
high level, and so was their perception toward the level of managers’ effectiveness. There is an impact of 
strategic information systems dimensions (inputs, process, and outputs) on the managers’ effectiveness 
level (managerial, personal, and ….) in Jordanian telecommunication companies. The study recommends 
that the managers of Jordanian telecommunication companies must focus on strategic information 
systems dimensions through developing the information technology infrastructure, software, and 
networks for its positive impact on managers’ effectiveness. The study also recommends further research 
to investigate the role of planning strategic information systems, and decision support systems in internal 
process effectiveness. 
 
Keywords: Strategic information systems, manager’s effectiveness. 
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): ٢٠١٠-١٩٩٥(محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية الأردنية 
  )Gravity Model(باستخدام نموذج الجاذبية 

  

  )٣(حسام علي داود، و )٢(أحمد فراس العوران، )١(طالب محمد عوض
  الأردن، ردنيةالجامعة الأ، قسم اقتصاد الأعمال، كلية الأعمال، أستاذ اقتصاد دولي وقياسي) ١(

  الأردن، الجامعة الأردنية، قسم اقتصاد الأعمال، كلية الأعمال، أستاذ اقتصاديات التنمية) ٢(
  الأردن، جامعة الزرقاء، كلية الاقتصاد والعلوم الإدارية، قسم الاقتصاد، أستاذ مساعد) ٣(

  
  )م٩/٤/٢٠١٣؛ وقبل للنشر في ١٥/٩/٢٠١٢قدم للنشر في (

 
ل تنامي حجم المشاركة الأجنبية في الصناعة الأردنية؛ دف الدراسة إلى تحليل محددات الاستثمار الأجـنبي                في ظ  .ملخص البحث 

واعتمدت الدراسة على نموذج الجاذبية لتفسير العوامل المؤثرة        . المباشر في قطاع الصناعة التحويلية على المستوى الإجمالي والتفصيلي        
وتؤكـد  . ر عبر الصناعات والدول المستثمرة، فهذا النموذج ينسجم مع البيانات المقطعية المتوفرة           في توزيع الاستثمار الأجنبي المباش    

النتائج أن الناتج المحلي الإجمالي والتقارب محددان مهمان لتدفقات الاستثمار الأجنبي المباشر في معظم الصناعات التحويلية، مما يؤكد                  
كما أنه يوجـد    . ددات الاستثمار الأجنبي المباشر في قطاع الصناعة التحويلية وفروعها        انسجام أسلوب نموذج الجاذبية على تحليل مح      

وعليه؛ تؤيـد النتـائج عـدم    . اختلاف مهم فيما يتعلق بمحددات الاستثمار الأجنبي المباشر عبر الفروع المختلفة للصناعة التحويلية       
لتحويلية، وأنه من غير الممكن الاستدلال علـى محـددات الفـروع     انسجام محددات الاستثمار الأجنبي المباشر عبر فروع الصناعة ا        

أن : واقترحت الدراسة توصبات عدة؛ أهمهـا . المختلفة للصناعة التحويلية من خلال محددات الصناعة التحويلية على المستوى الكلي         
 والعمل على توسيع سياسات التجارة الحـرة،  تتمايز الاستراتيجية الوطنية للاستثمار عبر فروع الصناعة التحويلية والدول المستثمرة،   

وضرورة تعديل وتطوير النظم والتشريعات المنظمة للعملية الاستثمارية التي لا تتلاءم وسياسة الانفتاح الاقتصادي، ودعم الصناعات،                
  . الأجنبي إليهاوالعمل على زيادة تنافسية الصناعات المتوسطة والعالية التقنية بالتوازي مع تشجيع تدفقات الاستثمار

  . تدفقات الاستثمار الأجنبي المباشر، قطاع الصناعة التحويلية، نموذج الجاذبية، طريقة الاحتمال الأعظم:الكلمات المفتاحية

     
  
  



  وآخرونطالب محمد عوض

 

٢٥٢
  مقدمة

אאאGeneral Agreement on tariffs and Trade 

(GATT)אאFW.T.OE١٩٩٥
אאאא،אא

אאאא،אאא
אאאא،א

אKאאFF.D.IEאאא
،אאאאא

؛אאאא Jאא
אא Jאאאאאא

אאאאF،א٢٠١٠EK 
  

 أهمية الدراسة
؛אאאאאאאא

אאאאאא،
אאאאאאא

F،א٢٠٠٠KEאאא؛
אאאF،אא

،אא٢٠٠٦אKE 
אאא،

אאא؛אא
אאאאאא



 ...محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية

 

٢٥٣

אאאאא
،א؛אאאא

אאא،אאאאאאאא
אK 

 
  مشكلة وهدف الدراسة

אאאאאאא
אאאאאאאK

אא Jאא J
אאאאאאK 

אאאאאא
אאאאא،אא

،אאא؛
אאאאאאK

אאאאאא
אאאאאאאK 

  
  فرضية الدراسة

אאאאאאא
אאאאאא



  وآخرونطالب محمد عوض

 

٢٥٤

אא؛،אא
אאאאאאK 

 Jאא J
אאאאW 

،אאאאאאא
אאאאאא

אאאאאK 
  

  الدراسات السابقة
؛אאא

אאאFDI،אאא
אאאאא

אאאאאF
אAbdul JRehman and Raza, 2011 ؛אAcharyya, 2009؛א

Buckley, et.al. 2007؛אGhosh and Wang, 2009؛אLeitao and 

Baptista, 2011Eא،אא
؟אאא 

אאאאא
אאFCaves, 2007E،א

אאFZhang, 2001EW 



 ...محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية

 

٢٥٥

١ J אאאאאא
אא?אK? 

٢ J אאאא
א?א،אאא،אאK? 

٣ J אאאאאFDI
אאאא،?אK? 

אא J
אאThe Panel Data Jאא?א?

אאאאאא
?١٩٨٧ J١٩٩٨?אאאאא،

אאא؛אאאאא
אאFZhang, 2001KE 

אאאאא
א،א،א،אאאא

אאאא،אאאא
אאאFWalkenhorst, 2001KE 

אAnandKogutאאאאא
אאאאא، J

 Jא،אאFAnand and Kogut, 

1997WE 



  وآخرونطالب محمد عوض

 

٢٥٦

١ J אאאאTechnological Capabilities and RivalryW
אאאאאא
אאאא،א

אאאאאK 
٢ J אMarket AttractivenessWאא

אא،א،א،אK
אאאא

אאאFDIK 
אאאאא

א؛אא،א
אאאאאאאא

،אאאאאאאFSharma, 

et.al. 2012KE 
אאYangWei-guoF٢٠٠٩Eאאא

אאאא١٩٨٣ J٢٠٠٦،
אVECאא،אKאא

אאאאKאאא
אא،אאאאא،א

א؛אאאאאאא
אאאK 



 ...محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية

 

٢٥٧

אא،אאאא
אא،אאאאאW

،א،א،א،אא
אW 

١ J אMarket SizeWאאא
אאאKא

אאאK 
٢ J אLabor CostsWאא

אאאאאK 
٣ J אTransportation CostsWאא

אאאKאא
אאK 

٤ J אOpennessWאאאא
אאאאאאאאא،אK 

٥ J אLabor QualityWאאW
אאא،אא

אאK 
٦ J א،א،אK 

אאאא)١٩٩٤(אאא
א،אא،אאאא

אאאא١٩٧٢ J١٩٩٤K



  وآخرونطالب محمد عوض

 

٢٥٨

אאאאאאWאאאא
א،אאא،א،אK

אאאאK 
אF٢٠٠٢Eאאאא

אאא١٩٨٥ J١٩٩٩אא،
אאאאאKאא

אאOLSKאאאאא
אא،אאאא

Wאאאאאא
،אאאאאא

אא،אאאאאא
אאK 

אאאאאאAggregate
אא؛אא

אאאאאאDisaggregateא
،אאאאאא

אאאאאאK
אאאCentral 

and Eastern European Countries (CEECs)אאאא
אאאFResmini, 2000KE 



 ...محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية

 

٢٥٩

אאאאאא
אאאאאא

אאאאא؛א
אKאא

،אא،אאאא
אאאK 
  

   في الدراسة المستخدمالجاذبية الإطار النظري لنموذج 
אאאאאאא

א؛אאאא؛
אKאאא

אאאאKאאא
אFGravityEאאאאאא

אאFLinneman, 1966; Tinbergen, 1963KE 
אאאאא
א،אאאאא،אא

אאFShim, 2006WE 
321 adistayaytrade ijjiij Α=

 
W 

tradeij WאאiאjK 
yj, yiWאאאאiאjK 



  وآخرونطالب محمد عوض

 

٢٦٠

dist ijWאiאjK 
a2, a1WאאK 

a3WאK 
AW אאאאאK 

אא،אא
א،אאאא

אאF1986, GatignonAnderson and KEא
،אאא J

אBergstrand, 1985 ; Deardorff, 1998) Bergstrand, et.al. 

2013;KE 
אאאאא

אא،אאאאאא
אא،אאאא

אEvenett and Keller, 2002)KE 
אאאאאא

אא،אאא،אאא
،א،אאא

א،אFShim, 2006KEאאאא
אאאאאא

אאאאאאא
אאאאW 



 ...محددات الاستثمار الأجنبي المباشر في الصناعة التحويلية

 

٢٦١

אאאאEconomic Size:الحجم الاقتصادي  -١
،אאאאאאא

אאאאאאאGDP
אFShim, 2006KE 
אאאGeographic Proximity:القرب الجغرافي  -٢
אאאאא

אא،אFShim, 2006KE 
؛אאאאאאא

،אאאאא
אאא؛אאאK

אא؛אאא
אאאא؛אאא

Kאאא
אאאK 

אאאCapital Costs:تكاليف رأس المال  -٣
،אאא

א،אאאא?אאK?
אאאאאאא

אK 
Relative Unit Cost Of Labor:التكلفة النسبية لوحـدة العمـل    -٤

אאאא،אאאא



  وآخرونطالب محمد عوض

 

٢٦٢

אאאאא
אאאאK 

אאאSector Size:حجم القطاع  -٥
אא،אא

אאאאאKאא
אאאאאאאא

א،אK 
אTrade Intensity:كثافة التجارة  -٦

אאאא
K 

،אאא
אאא؛אאא

אF١EK 
אאאאאא
אאאא،א

אאאאאאאאאFShim, 

2006WE 
FDIi,j=f(GDPi , Distancei , Interesti , Wagei , Sectori,j ,Tradei,j)          …(1) 
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مثل التقدم في الإصلاحات القانونية والإدارية والاستقرار السياسي؛ وعليه توصي الدراسة بمحاولة إدخالها    )١(

 .إلى النموذج في دراسات لاحقه
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ي الاحتمال المشترك للمشاهدات ، وهي مجموع الاحتمـالات         إن دالة الاحتمال الأعظم للمتغير التابع ه        )٢(

المنفــردة بحيــث إن كــل مــشاهدة مــستقلة عــن الأخــرى، ومنــها نحــصل علــى الــصيغة 
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  ." في الصناعة التحويلية ككلFDI: المتغير التابع " Tobitنتائج تقدير . )١(دول رقم الج
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-2422.34 -2948.94*** -739.65 900.44**- 583.56- 710.42**- 726.67- 884.64**- -1,696.53 -2,065.34** constant 

 (-3.07)  (-2.58)  (-2.00)  (-2.30)  (-2.49)   

98.75 120.21*** 70.36 85.66*** 78.42 95.47*** 77.78 94.69*** 83.53 101.69*** GDP  

  (8.08)   (7.04)  (7.17)  (7.20)   (7.45)  

-11.27 -13.73***   -4.19 -5.10 4.78- -5.82* 6.38- -7.77**  Distance 

 (-3.69)    (-1.63)  (-1.80)  (-2.20)   

1,122.23 1,366.19**       776.15 944.88 interest 

 (2.01)        (1.63)  

2,035.03 2,477.43*** 944.83 1,150.23*** 1,003.06 1,221.12*** 986.61 1,201.09*** 1,344.88 1,637.25***
Relative 

Wage  

  (4.61)    (2.72)   (2.88)  (2.85)  (3.25)   
2,429.62 2,957.80**      983.67 1,197.51 1,607.95 1,957.51* Sector size 

 (2.28)       (1.15)  (1.75)   

  4,363.74 5,312.38*** 3,666.94 4,464.10*** 3,466.77 4,220.42*** 3,154.28 3,839.99***
Trade 

intensity 

      (4.52)  (3.56)  (3.36)  (3.06)   

  12.54***  37.54***  26.22***  23.99***  24.55*** Chi-squared

  (d.f. = 5)  (d.f. = 3)  (d.f. = 4)  (d.f. = 5)  (d.f. = 6)  
     ٪١٠تتمتع بمعنوية إحصائية عند مستوى معنوية * 

           ٪٥تتمتع بمعنوية إحصائية عند مستوى معنوية ** 
  ٪١تتمتع بمعنوية إحصائية عند مستوى معنوية *** 
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حصائية في بعض الانحدارات، بينما تظهر عديمة الدلالة في بعض المتغيرات تظهر أا محددات ذات دلالة إ  )٣(

  .الانحدارات الأخرى
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  النتائج والتوصياتملخص 
باستخدام نموذج الجاذبية القياسي حددت العوامل المؤثرة على توزيع الاستثمار          : أولاً

ية والدول المستثمرة في الأردن، حيث ظهرت       الأجنبي المباشر عبر الصناعات التحويل    
 :النتائج الآتية

١ J אאא-אאא
א-אאאאא

אא،אאא
אאאאK 

٢ J אאאאא
،אאאאW 

E  אאאאאא
אאאאאK 

E  אאאאא
אא،K 

E  אאאא
אאאאKא

א،אאאא
אאאאK 

E  אאא
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אאא؛Wאאא
אא،אאאא

אאאאאאא
אאK 

  :اقتراح التوصيات الآتية -بناءً على ما تقدم من نتائج  -يمكن : ثانياً
١ J אאאא

אא،אאאאא
אאאאאא

אאאKאאאאא
،אאאא

אאאאאK 
٢ J אא؛אאא

אא،אאא
אא،אאא

אKאאאאא
אאK 

٣ J אאאאא
אאאאא،

אאאאK 
٤ J אאאאא،אא
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٥ J אאאאאא
אאK 

 
 المراجع

 المراجع العربية: أولاً
א א ،F٢٠٠٦EK א א א  א 

   א א א א  W 
א אא א   א א אKא

אא،אK 
א ،א،F١٩٩٤EKא  א א  א אK

 ،    ،אא א א 
א،אK 

،،אF٢٠٠٠KEאאאא
 ١٩٦٨ J١٩٩٨ K ،   אא 

،אאא،K 
،،אF٢٠١٠KEאאאאא
 ١٩٩٤ J٢٠٠٦ K א ، ،א 

אא،אK 
،،F١٩٩٩KEאאאאאאWא

אאK،אאאK 
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 الملاحق
  Correlation Matrix اطمصفوفة الارتب). ١(ملحق رقم 

  FDI GDP DISTANCE INTEREST WAGE SECTOR  TRADE 

All manufacturing        

FDI 1.00       

GDP 0.74 1.00      

DISTANCE -0.05 0.27 1.00     

INTEREST -0.34 -0.23 0.10 1.00    

WAGE 0.45 0.13 -0.13 -0.55 1.00   

SECTOR 0.29 0.20 0.10 -0.40 0.19 1.00  

TRADE 0.68 0.24 -0.29 -0.28 0.44 0.19 1.00 

Food products…        

FDI 1.00       

GDP 0.72 1.00      

DISTANCE -0.07 0.27 1.00     

INTEREST -0.38 -0.23 0.10 1.00    

WAGE 0.41 0.13 -0.13 -0.55 1.00   

SECTOR -0.11 -0.13 0.18 -0.06 -0.28 1.00  

TRADE 0.69 0.22 -0.31 -0.30 0.46 -0.06 1.00 

Textiles and leather…        

FDI 1.00       

GDP 0.37 1.00      

DISTANCE -0.20 0.27 1.00     

INTEREST -0.16 -0.23 0.10 1.00    

WAGE 0.34 0.13  -0.13 -0.55 1.00  

SECTOR -0.05 -0.03 0.10 0.08 -0.24 1.00  

TRADE 0.91 0.15 -0.24 -0.26 0.40 -0.05 1.00 

Wood products…        

FDI 1.00       

GDP 0.14 1.00      

DISTANCE -0.20 0.27 1.00     

INTEREST -0.41 -0.23 0.10 1.00    

WAGE 0.40 0.13 -0.13 -0.55 1.00   

SECTOR 0.51 -0.03 0.15 -0.33 0.39 1.00  

TRADE 0.63 0.15 -0.30 -0.11 0.35 0.06 1.00 

 
 
  
  



  وآخرونطالب محمد عوض

 

٢٧٨
  ). ١(ملحق رقم تابع 

  FDI GDP DISTANCE INTEREST WAGE SECTOR  TRADE 
Paper products…        

FDI 1.00       
GDP 0.81 1.00      

DISTANCE 0.06 0.27 1.00     
INTEREST -0.16 -0.23 0.10 1.00    

WAGE 0.27 0.13 -0.13 -0.55 1.00   
SECTOR 0.15 0.08 0.08 -0.22 0.28 1.00  
TRADE 0.62 0.09 -0.36 -0.28 0.50 0.11 1.00 

Chemical products…        
FDI 1.00       

GDP 0.48 1.00      
DISTANCE -0.11 0.27 1.00     
INTEREST -0.16 -0.23 0.10 1.00    

WAGE 0.24 0.13 -0.13 -0.55 1.00   
SECTOR 0.10 0.14 -0.03 -0.34 0.03 1.00  
TRADE 0.40 0.21 -0.34 -0.31 0.44 0.18 1.00 

Nonmetallic minerals 
…        

FDI 1.00       
GDP 0.12 1.00      

DISTANCE -0.20 0.27 1.00     
INTEREST -0.14 -0.23 0.10 1.00    

WAGE 0.09 0.13 -0.13 -0.55 1.00   
SECTOR -0.07 -0.11 -0.08 -0.14 -0.15 1.00  
TRADE 0.52 0.16 -0.33 -0.05 0.22 0.03 1.00 

Basic metals…        
FDI 1.00       

GDP 0.15 1.00      
DISTANCE -0.12 0.27 1.00     
INTEREST 0.20 -0.23 0.10 1.00    

WAGE 0.05 0.13 -0.13 -0.55 1.00   
SECTOR -0.16 -0.08 0.04 -0.21 0.19 1.00  
TRADE 0.23 0.10 -0.37 -0.18 0.37 -0.05 1.00 

Metal products…        
FDI 1.00       

GDP 0.39 1.00      
DISTANCE 0.07 0.27 1.00     
INTEREST -0.22 -0.23 0.10 1.00    

WAGE 0.42 0.13 -0.13 -0.55 1.00   
SECTOR 0.66 0.39 0.04 -0.41 0.41 1.00  
TRADE 0.65 0.32 -0.23 -0.27 0.42 0.45 1.00 
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  " في فروع الصناعة التحويلية FDI: المتغير التابع " Tobitنتائج تقدير ). ٢(ملحق رقم 

  صناعة الخشب ومنتجاته

الألبسة 
والمنسوجات 
والمصنوعات 
  الجلدية

  المواد  الغذائية والمشروبات والتبغ

IV b  IV a III  IIb IIa 

التأثير 
الحدي 

M.E 

تقدير 
الإمكان 
الأعظم 

M.L 

التأثير 
الحدي 

M.E 

تقدير 
الإمكان 
الأعظم 

M.L 

التأثير 
الحدي 

M.E 

تقدير 
الإمكان 

M.Lالأعظم 

التأثير 
الحدي 

M.E 

تقدير 
الإمكان 
الأعظم 

M.L 

التأثير 
الحدي 

M.E 

تقدير الإمكان
M.Lالأعظم 

  

-81.45 -253.4** -82.44 -256.48  -52.42 -146.78** -293.22 -547.34** -500.16 -933.63* constant 
 (-2.32)   (-1.48)  (-2.17)  (-2.05)  (-1.89)  
1.48 4.6** 1.48 4.61** 1.87 5.24*** 28.21 52.67*** 29.66 55.36*** GDP  
 (2.23)   (2.12)  (4.96)  (6.83)  (7.29)  
-0.43 -1.32* -0.43 -1.33* -0.75 -2.1*** -4.69 -8.75*** -5.05 -9.43*** Distance 
 (-1.95)   (-1.92)  (-4.20)  (-3.36)  (-3.77)  

0  0.74 2.32 32.48 90.96**   81.4 151.95 interest 
   (0.02)  (2.01)    (0.48)  

79.17 246.31** 79.56 247.52** 45.97 128.73*** 531.43 992*** 624.81 1,166.32*** Relative 
Wage  

  (2.19)    (1.99)   (3.40)  (3.65)  (3.73)   
2,366.81 7,363.42** 2,377.14 7,395.55* 713.58 1,998.03***    2,387.28 4,456.26* Sector size 

 (1.99)  (1.87)   (3.26)    (1.77)   
  47.64***  47.65***  14.78***  187.52***  1,74.73*** Chi-squared

  (4.02)  (4.01)  (4.36)  (5.44)  (5.47)  
   ٪١٠تتمتع بمعنوية إحصائية عند مستوى معنوية * 

  ٪٥تتمتع بمعنوية إحصائية عند مستوى معنوية ** 
 ٪١تتمتع بمعنوية إحصائية عند مستوى معنوية *** 
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 )٢(تابع ملحق رقم 

  والنشرالورق ومنتجاته والطباعة   المنتجات البترولية والكيماوية والفحم والمطاط
VIb  VIa Vb Va 

التأثير 
M.Eالحدي 

التأثير 
M.Eالحدي 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 

M.Lالأعظم 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 

M.Lالأعظم 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 

M.Lالأعظم 

  

-87.86 -189.24 -131.22  -282.63  -314.51 -587.09*** -311.34 -581.16*** constant 
 (-0.93)  (-0.68)  (-3.47)  (-3.45)   
9.56 20.59*** 9.67 20.82*** 9.84 18.37*** 9.79 18.28***  GDP  
  (3.22)   (3.26)  (7.69)   (7.64)  
-2.15 -4.63** -2.1 -4.51** -0.79  -1.47** -0.79  -1.48**  Distance 
 (-2.11)  (-2.09)  (-2.54)  (-2.56)   

0  36.72 79.09 155.52 290.31*** 152.71 285.07*** interest 
   (0.29)  (2.66)   (2.61)  

167.78 361.37* 186.18 401.01* 235.32 439.26*** 228.87 427.22*** Relative 
Wage  

  (1.78)    (1.66)  (3.64)  (3.45)   
  96.6-  208.05-    257.27 480.23 Sector size 

   (-0.09)    (0.37)   

 141.11***  140.63***  60.74***  60.58*** Chi-squared

  (4.93)  (4.88)  (5.50)  (5.51)  
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  صنع منتجات المعادن اللافلزية الأخرى  الصناعات المعدنية الأساسية
VII b  VII a VII b  VIIa 

التأثير 
M.Eالحدي 

التأثير 
M.Eالحدي 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 
الأعظم 

M.L 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 
الأعظم 

M.L 

التأثير 
M.Eالحدي 

تقدير 
الإمكان 
الأعظم 

M.L 

  

-82.76 -257.46** -72.93  -226.91*  118.61 207.56**  -21.86 -38.26 constant 
 (-2.21)  (-1.85)  (2.01)  (0.07)   
1.48 4.59** 1.39 4.32** 8.46 14.81*  8.53 14.92* GDP  
  (2.37)   (2.18)  (1.92)   (1.83)  
-0.5 -1.57* -0.48 -1.51* -3.54 -6.19** -3.57 -6.24** Distance  
 (-1.89)  (-1.74)  (-2.27)  (-2.24)   

64.76 201.48** 60.06 186.84**   75.86 132.75 interest 
 (2.35)  (2.16)    (0.37)  

46.91 145.95** 43.76 136.13**   100.25 175.44 Relative Wage

 (2.18)  (2.01)    (0.59)   
    -389.94  1,213.14-   254.74-  445.79-  Sector size 

   (-0.65)     (-0.04)   

 26.95***  26.61***  188.34***  188.65*** Chi-squared 
  (4.08)  (4.09)  (5.56)  (5.52)  
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  )٢(تابع ملحق رقم 

  المنتجات المعدنية والمصنعة والآلات
IXc IXb IXa 

التأثير الحدي 
M.E 

تقدير الإمكان 
 M.Lالأعظم 

التأثير الحدي 
M.E 

تقدير الإمكان 
 M.Lالأعظم 

التأثير الحدي 
M.E 

تقدير الإمكان 
 M.Lالأعظم 

  

-765.43 1260.71***  - 775.72-  1,277.66***- -1,140.34 -1,878.21*** constant 

  (-3.33)  (-3.36)  (-2.83)   
  8.83 14.54 12.74 20.99* GDP  

   (1.39)    (1.89)  

     -1.98  -3.26  Distance  

     (-1.11)   
    405.03 667.11 interest 
     (1.38)   

620.13 1,021.39** 650.06 1,070.68** 749.75 1,234.89*** Relative Wage 
  (2.36)  (2.46)  (2.76)    

4,192.35  6,905.04*** 3,522.33  5,801.48*** 4,158.29 6,848.94*** Sector size  
 (3.48)    (2.79)  (3.27)    

 308.16***  298.1***  283.43*** Chi-squared 
 (5.79)  (5.82)  (5.84)  
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Abstract. Due to the increase of foreign share in Jordanian manufacturing industry,  the objective of this 
study is to evaluate the determinants of inward FDI in Jordan’s manufacturing sector during the Period 
1995-2010. An econometric model "Gravity model" was used to evaluate the factors that influence the 
distribution of FDI across industries and countries of investor-origin A disaggregated analysis allows us 
to consider the determinants of inward FDI   industrial manufacturing sectors; these determinants are not 
uniform across the industries. Such analysis will allow us to determine the implications for existing and 
potential policies that affect FDI behavior in these different sub-industries. Maximum likelihood 
estimation techniques based on the Tobit Model have been used to evaluate the determinants of inward 
FDI. The results are largely confirmed with the validity of the Gravity Model approach for determinants 
of FDI analysis. GDP and geographical proximity were found to be significant determinants of FDI 
inflows for the manufacturing sector for aggregate analysis; on the other hand for disaggregate analysis, 
seven out of eight manufacturing industries were significant. Concerning the influence of other country 
characteristics on FDI inflows, the study shows that there is considerable diversity across manufacturing 
industries. The study also supports a positive correlation between foreign investment and trade "exports 
and imports" in Jordan. This suggests that FDI and trade are complementary, rather than substitutes. The 
study findings have a number of policy implications for Jordan. First, the difference in determinants 
across manufacturing industries suggests that investment promotion strategies should be differentiated 
across industries and countries. Second, the findings on the complementarily of trade and FDI in Jordan 
should convince policy makers about the benefit of liberal trade policy; therefore if Jordan’s choice is still 
in favor of promoting FDI inflows, Jordan should continue with an open trade policy.  
Key words: Foreign Direct Investment, Manufacturing, Gravity Model, Maximum Likelihood Method. 
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  مجلة العلوم الإدارية والاقتصادية
 )م٢٠١٣مايو /هـ١٤٣٤رجب (، ٣٢٢- ٢٨٥، ص ص )٢(، العدد )٦(، الد جامعة القصيم

٢٨٥ 

  
  
  

    

الإعانات الحكومية غير المباشرة على استهلاك الطاقة في المملكة العربية السعودية ودورها 
  ٢٠١٠ – ٢٠٠١في نمو الطلب المحلي خلال الفترة 

  

  إبراهيم صالح العمر
  أستاذ مشارك، قسم الاقتصاد والتمويل،كلية الاقتصاد والإدارة، جامعة القصيم

  المملكة العربية السعودية
  

  )م٣٠/٣/٢٠١٣؛ وقبل للنشر في ١٠/١٠/٢٠١٢ للنشر في قدم(
 

على الرغم من كون المملكة العربية السعودية الأكبر من بين مصدري الطاقة، فإن تثبيت أسعارها محليـا بـشكل                    .ملخص البحث 
القلق حيال مـستقبل    منخفض عن بقية دول العالم جعلها من الدول الأكثر استهلاكاً لها على مستوى الفرد بنسب تدعو لمزيد من                   

وحيث إن السعر يمثل العامل الأهم في الطلب على السلع الاقتصادية فقد سعت هذه الدراسة للتعرف على حجم                  . التنمية في المملكة  
الفجوة السعرية بين سعر مصادر الطاقة في الداخل وأسعارها المرجعية العالمية والتي تمثل معونة حكومية غير مباشرة على اسـتهلاك                    

وقد خلصت الدراسة إلى تنام غير مسبوق في حجم المعونات في المملكـة علـى               .  م ٢٠١٠-٢٠٠١لطاقة، وذلك خلال الأعوام     ا
هذا الحجم الكبير   .  ليصل تقدير قيمة الإعانة لأكثر من تريليون وثلث ريال خلال فترة الدراسة           % ٢٥استهلاك الطاقة بمتوسط نمو     

سبوق للطلب على مصادر الطاقة الرئيسة في المملكة والمتمثلة بالنفط الخام والغاز الطبيعي والبترين              والمقدر للإعانة أسهم في نمو غير م      
كما استهدفت الدراسة اختبار العلاقة قياسيا بين الطلب المحلي على الطاقة           . سنويا% ٨ -إلى% ٥,٥والديزل، وبنسب تتراوح بين     

حيث انتهت الدراسة إلى وجود علاقـة تكامـل         ، المباشرة على استهلاك الطاقة   ومحددات الطلب بما في ذلك الإعانة الحكومية غير         
هذه النتائج تشير إلى الحاجـة      .  مشتركة وعلاقة جرانجر سببية أحادية الاتجاه من الإعانات غير المباشرة إلى الطلب المحلي على الطاقة              

  . المنشودةلإصلاح نظام الإعانة على استهلاك الطاقة لتحقيق التنمية المستدامة
التكامل ،  الإعانات الحكومية، استهلاك الطاقة، المملكة العربية السعودية، إعانات استهلاك الطاقة، فجوة السعر            :الكلمات المفتاحية 

  .المشترك بين الإعانات واستهلاك الطاقة
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٣٠٣
  .م٢٠١٠ – ٢٠٠١تقدير حجم الإعانة على الاستهلاك المحلي للبترين خلال الفترة  .)١(رقم دول الج

 السنة
السعر  المحلي 

 ريال/لتر/
السعر العالمي 

 ريال/لتر/

حجم 
الاستهلاك المحلي

 )ألف لتر(

قيمة الاستهلاك 
مليون (محلياً 

 )ريال

القيمة المرجعية 
للاستهلاك المحلي 

 )مليون ريال(
حجم  الإعانة على 
 استهلاك البترين

2001 0.9 0.73125 13659 12293.1 9988.1438 -2305 
2002 0.9 0. 7125  14681.07 13212.96 10460.262 -2752.7 
2003 0.9 0.8625 15222.72 13700.45 13129.596 -570.85 
2004 0.9 1.1625 16164.72 14548.25 18791.487 4243.24 
2005 0.9 1.575 17080.03 15372.03 26901.047 11529 
2006 0.525 1.81125 18102.1 9503.603 32787.429 23283.8 
2007 0.525 2.025 19893.47 10444.07 40284.277 29840.2 
2008 0.525 2.4375 21461.9 11267.5 52313.381 41045.9 
2009 0.525 1.6125 22783.84 11961.52 36738.942 24777.4 
2010 0.525 2.025 23761.95 12475.02 48117.949 35642.9 
 164734      اموع

  .الباحث من مصادر بيانات الدراسة: المصدر
  

  .م٢٠١٠ – ٢٠٠١ تقدير حجم الإعانة على استهلاك الديزل محليا خلال الفترة  .)٢(رقم دول الج

 السنة
السعر  المحلي 

 ريال/لتر/
السعر العالمي 

 ريال/لتر/
حجم الاستهلاك 

 )ألف لتر(المحلي 
قيمة الاستهلاك 

)مليون ريال(محلياً 

 القيمة المرجعية
للاستهلاك المحلي 

 )مليون ريال(

حجم  الإعانة على 
 استهلاك الديزل

2001 ١٢٤٧٣,٦٥ ٢٠٦٠٦,٢٥ ٨١٣٢,٦ ٢١٩٨٠ ٠,٩٤ ٠,٣٧ 
2002 ٩٦٠٢,٧١ ١٨١١٢,٨٩ ٨٥١٠,١٩ ٢٣٠٠٠,٥ ٠,٧٩ ٠,٣٧ 
2003 ١٠٠٢٨,٧٧ ١٨٩١٦,٥٤ ٨٨٨٧,٧٧ ٢٤٠٢١ ٠,٧٩ ٠,٣٧ 
2004 ١٨٨٤٧,٠٧ ٢٨٠٨٣,٣٨ ٩٢٣٦,٣١ ٢٤٩٦٣ ١,١٣ ٠,٣٧ 
2005 ٤١٩٨٥,٣١ ٥١٨٠٢,٥٢ ٩٨١٧,٢١ ٢٦٥٣٣ ١,٩٥ ٠,٣٧ 
2006 ٥٤٤٥١,٥٩ ٦١٦٧٣,٥٩ ٧٢٢٢ ٢٨٨٨٨ ٢,١٣ ٠,٢٥ 
2007 ٨٢٣٠٩,١٢ ٨٩٩٢٣,٦٢ ٧٦١٤,٥ ٣٠٤٥٨ ٢,٩٥ ٠,٢٥ 
2008 ٤٧٧٧٩,٧١ ٥٦١٠٠,٧١ ٨٣٢١ ٣٣٢٨٤ ١,٦٩ ٠,٢٥ 
2009 ٦٦٦٨١,٣٩ ٧٥٣١٦,٣٩ ٨٦٣٥ ٣٤٥٤٠ ٢,١٨ ٠,٢٥ 
2010 ٩٧٧٥٩,٧٦ ١٠٦٦٦٩,٥١ ٨٩٠٩,٧٥ ٣٥٦٣٩ ٢,٩٩ ٠,٢٥ 
 ٤٤١٩١٩,٠٧     اموع

  .الباحث من مصادر بيانات الدراسة: المصدر
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  .م٢٠١٠-٢٠٠١ تقدير حجم الإعانة على استهلاك  الغاز الطبيعي محليا خلال الفترة .)٣(رقم دول الج

 السنة
/ السعر المحلي
/ قدم مكعب
 ريال

 /السعر العالمي
/ قدم مكعب
 ريال

حجم الاستهلاك 
ألف قدم  /  محلياً

 مكعب

 قيمة الاستهلاك
مليون (لياً مح

 )ريال

القيمة المرجعية 
المحلي  للاستهلاك

 )مليون ريال(

  حجم الإعانة
 على استهلاك الغاز

مليون (الطبيعي 
 )ريال

٢٣١٠٨,٢٦ ٢٨٤٤٠,٩٤ ٥٣٣٢,٦٨ ١٨٩٦,٠٦ ١٥ ٢٠٠١٢,٨١ 
١٩٨٩٨,٤٦ ٢٥٥٣٠,١ ٥٦٣١,٦٤ ٢٠٠٢,٣٦ ١٢,٧٥ ٢٠٠٢٢,٨١ 
٣٧٧٨٠,٦٥ ٤٣٧٤٦,٠١ ٥٩٦٥,٣٧ ٢١٢١,٠٢ ٢٠,٦٣ ٢٠٠٣٢,٨١ 
٤٤٧٩٥,١٤ ٥١٣١٨,٧ ٦٥٢٣,٥٦ ٢٣١٩,٤٩ ٢٢,١٣ ٢٠٠٤٢,٨١ 
٧٥٩٤٦,٩٤ ٨٣٠٢٢,٧٤ ٧٠٧٥,٨ ٢٥١٥,٨٤ ٣٣ ٢٠٠٥٢,٨١ 
٥٧٨٨٣,٩٨ ٦٥١٨٠,٢٨ ٧٢٩٦,٣ ٢٥٩٤,٢٤ ٢٥,١٣ ٢٠٠٦٢,٨١ 
٦١٥٩٧,٠٩ ٦٨٩٨٨,٧٤ ٧٣٩١,٦٥ ٢٦٢٨,١٤ ٢٦,٢٥ ٢٠٠٧٢,٨١ 
٨٤٦٧٢,٢٤ ٩٢٤٦٤,١٦ ٧٧٩١,٩٢ ٢٧٧٠,٤٦ ٣٣,٣٨ ٢٠٠٨٢,٨١ 
٣٣٧٦٥ ٤١٥٥٦,٩٣ ٧٧٩١,٩٢ ٢٧٧٠,٤٦ ١٥ ٢٠٠٩٢,٨١ 
٤٢٣٧٢,٥٧ ٥١٠٧٩,٢٦ ٨٧٠٦,٦٩ ٣٠٩٥,٧١ ١٦,٥ ٢٠١٠٢,٨١ 
 ٤٨١٨٢٠,٣١     اموع

  .الباحث من مصادر بيانات الدراسة: المصدر
  
  النفط الخام  )ج 
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 .م٢٠١٠-٢٠٠١ى استهلاك النفط محليا خلال الفترة تقدير حجم الإعانة عل .)٤(رقم دول الج

 السنة
/ السعر المحلي

 ريال/ برميل
السعر 

ريال/برميل/العالمي

حجم الاستهلاك 
مليون / محلياً 

 برميل

قيمة الاستهلاك 
مليون (محليا 

 )ريال

القيمة المرجعية 
للاستهلاك المحلي 

 )مليون ريال(

تقدير حجم 
مليون (الإعانة 
 )ريال

٤٠٠٤,٩٦ ١١٤٨٦,٢١ ٧٤٨١,٢٥ ١٣٣ ٨٦,٣٦ ٥٦,٢٥ ٢٠٠١ 
٤٨٩٣ ١٢٧٦٨ ٧٨٧٥ ١٤٠ ٩١,٢ ٥٦,٢٥ ٢٠٠٢ 
٧٠٤٢,٩٥ ١٥٣٦٧,٩٥ ٨٣٢٥ ١٤٨ ١٠٣,٨٤ ٥٦,٢٥ ٢٠٠٣ 
١١٢٧٨,٥٨ ١٩٩٤١,٠٨ ٨٦٦٢,٥ ١٥٤ ١٢٩,٤٩ ٥٦,٢٥ ٢٠٠٤ 
٢٠٥٦٢,٧٥ ٢٩٣٣٧,٧٥ ٨٧٧٥ ١٥٦ ١٨٨,٠٦ ٥٦,٢٥ ٢٠٠٥ 
٢٨٣٨٢,٢٥ ٣٧٦٠٧,٢٥ ٩٢٢٥ ١٦٤ ٢٢٩,٣١ ٥٦,٢٥ ٢٠٠٦ 
٣٦٢٨١,٢٥ ٤٦٤٠٦,٢٥ ١٠١٢٥ ١٨٠ ٢٥٧,٨١ ٥٦,٢٥ ٢٠٠٧ 
٥٨٦١٧ ٦٩٥٨٥,٧٥ ١٠٩٦٨,٧٥ ١٩٥ ٣٥٦,٨٥ ٥٦,٢٥ ٢٠٠٨ 
٤٢٦١١,٦٣ ٥٦٣٩٢,٨٨ ١٣٧٨١,٢٥ ٢٤٥ ٢٣٠,١٨ ٥٦,٢٥ ٢٠٠٩ 
٦٤٢٩٨,٤٤ ٧٩٧٦٧,١٩ ١٥٤٦٨,٧٥ ٢٧٥ ٢٩٠,٠٦ ٥٦,٢٥ ٢٠١٠ 
 ٢٧٧٩٧٢,٨      اموع

  .لدراسةالباحث من مصادر بيانات ا: المصدر
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 إجمالي الإعانة  )د 
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אאאאאאKא
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אאKאא٦}٦٪Fא1
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אאאא
אאאFא،٢٠١١KE 

 
 إلى ٢٠٠١تقدير حجم الإعانة الكلي على استهلاك  الطاقة محليا خلال الفترة  .)٥(رقم دول الج

  .) ريالمليون(م ٢٠١٠
 اموع النفط الغاز الطبيعي الديزل البترين السنة
٢٠٠١ -2305 ٣٧٢٨١,٩٢ ٤٠٠٤,٩٦ ٢٣١٠٨,٢٦ ١٢٤٧٣,٦٥ 
٢٠٠٢ -2752.7 ٣١٦٤١,٤٧ ٤٨٩٣ ١٩٨٩٨,٤٦ ٩٦٠٢,٧١ 
٢٠٠٣ -570.85 ٥٤٢٨١,٥١ ٧٠٤٢,٩٥ ٣٧٧٨٠,٦٥ ١٠٠٢٨,٧٧ 
٢٠٠٤ 4243.24٧٩١٦٤,٠١ ١١٢٧٨,٥٨ ٤٤٧٩٥,١٤ ١٨٨٤٧,٠٧ 
٢٠٠٥ 11529 ١٥٠٠٢٤,٠٢ ٢٠٥٦٢,٧٥ ٧٥٩٤٦,٩٤ ٤١٩٨٥,٣١ 
٢٠٠٦ 23283.8١٦٤٠٠١,٦٤ ٢٨٣٨٢,٢٥ ٥٧٨٨٣,٩٨ ٥٤٤٥١,٥٩ 
٢٠٠٧ 29840.2٢١٠٠٢٧,٦٦ ٣٦٢٨١,٢٥ ٦١٥٩٧,٠٩ ٨٢٣٠٩,١٢ 
٢٠٠٨ 41045.9٢٣٢١١٤,٨٣ ٥٨٦١٧ ٨٤٦٧٢,٢٤ ٤٧٧٧٩,٧١ 
٢٠٠٩ 24777.4١٦٧٨٣٥,٤٤ ٤٢٦١١,٦٣ ٣٣٧٦٥ ٦٦٦٨١,٣٩ 
٢٠١٠ 35642.9٢٤٠٠٧٣,٦٩ ٦٤٢٩٨,٤٤ ٤٢٣٧٢,٥٧ ٩٧٧٥٩,٧٦ 
 ١٣٦٦٤٤٦,٢ ٢٧٧٩٧٢,٨ ٤٨١٨٢٠,٣١ ٤٤١٩١٩,٠٧ 164734 اموع

 ٪٤٧}٢٥ ٪٣١}٣٠ ٪٧ ٪٢٢ ٪٣٩ متوسط النمو السنوي للإعانة

  .الباحث من مصادر بيانات الدراسة: المصدر
 

אאא
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  محددات نمو استهلاك الطاقة
אאאאאאK

אאאאא
אKאאאאאאא

א؛אאאאא
אאאאאאאא

אאאKאאאאא
אאאFNelson and Plosser, 1982Eא

אאאאאאא
אאאאאאא

אאFDickey and Fuller, 1979EאאW 
F٢KKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKKEYt = α + δYt-1 + ut  ∆ 

∆אאty،אא
αδאKאF٦Eאא

אא،אאאא
אאאא،אK 

  

  اختبارات الجذور .)٦(رقم دول الج
 من الدرجة الأولىوفقاً للفروق  وفقاً للمستوى

 المتغير
 قيمة ت الاحتمال قيمة ت الاحتمال

 3.843 *0.025 0.933 0.726 نمو الطلب على استهلاك الطاقة
 5.299 *0.003 2.949 0.074 نمو حجم الإعانة

 4.233 *0.013 2.569 0.129 نمو الناتج المحلي الإجمالي
 5.131 *0.004 3.131 0.057 النمو السكاني

  .٪٥معنوي عند *
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אאאאא
Cointegrationאאאאאאא

،אאאאא
אאKאF٧-١٠Eאאא

אאאאאאא
אאאאאאאאאK 

F٧Eאא
א،אאאאא
אאאאאאא

אאאK 
  
لطلب المحلي على الطاقة ونمو الناتج نتائج تحليل جوهانسن للتكامل المشترك بين نمو ا .)٧(رقم دول الج

  .الإجمالي المحلي
الاحتمال القيم الحرجة اختبار التتبع قيمة إيقن فرضية العدم لوجود علاقة تكامل مشترك

  انعدام وجود علاقة
None 

0.520951 0.772438 5.49471 .3869٠ 

  وجود علاقة تكامل بمقدار علاقة واحدة على الأقل
At Most 1 

.212398٠ .148858٠ .841466٠ 0.1427 

 
אאאא

אאאF١EW 
  



 ...المباشرة على استهلاك الطاقةالإعانات الحكومية غير 

 

٣١١

1.0E+10

1.1E+10

1.2E+10

1.3E+10

1.4E+10

1.5E+10

1.6E+10

1.7E+10

00 01 02 03 04 05 06 07 08 09 10

Local Energy Consumption

0

2

4

6

8

00 01 02 03 04 05 06 07 08 09 10

GNP Growth

  
  . تطور كل من الاستهلاك المحلي للطاقة ونمو الناتج المحلي.)١(الشكل رقم 

 
אF٨Eא

،אאאאא
א،אאאא
אאאאאאא

אאאK 
  
نتائج تحليل جوهانسن للتكامل المشترك بين نمو الطلب المحلي على الطاقة والنمو  .)٨(رقم دول الج

  السكاني
الاحتمالالقيم الحرجةاختبار التتبعقيمة إيقن فرضية العدم لوجود علاقة تكامل مشترك

  انعدام وجود علاقة
None 

0.4245226.251783 15.49471 0.6658 

 At Most 1 0.1324561.278796 3.841466 0.2581وجود علاقة تكامل بمقدار علاقة واحدة على الأقل 
  

אF٢Eאאאאא
אK 
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   تطور كل من الاستهلاك المحلي للطاقة والنمو السكاني.)٢(الشكل رقم 

  
אאאאאא

אF٩Eאאא
א،אאאאא

אאK 
  

نتائج تحليل جوهانسن للتكامل المشترك بين نمو الطلب المحلي على الطاقة ونمو الإعانات  .)٩(رقم دول الج
  غير المباشرة

الاحتمالالقيم الحرجةاختبار التتبعقيمة إيقن فرضية العدم لوجود علاقة تكامل مشترك
 None 0.8309 15.99627 15.49471 0.042انعدام وجود علاقة 

 At Most 1 0.65024318.43961614.785436 0.035وجود علاقة تكامل بمقدار علاقة واحدة على الأقل 
 

אאאאF٣E
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  . غير المباشرة تطور كل من الاستهلاك المحلي للطاقة والإعانات).٣(الشكل رقم 

 
אאאא
אאאאא،אא

אאאK 
،אאאאא

אאאK
אF١٩٦٩,GrangerE،א

،אאא
אאא

אאKא
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F٣KKKKKKKKKKKKKKKKKKKKKKKKKE   



 إبراهيم صالح العمر

 

٣١٤

F٤KKKKKKKKKKKKKKKKKKKKKKKKKE   
 ES  ED אאאא

אאאאאK אא
אאאESEDאא: 

• אאאאא
אא 

• אאאאאא
אא 

• אאאאאא
אאא،

Kאאא،א
אK 

• אאאאאאא
א،Kא

אK 
nאאאאא

אאאKאאא
אאאאKא١٠

אאאאאאK 



 ...المباشرة على استهلاك الطاقةالإعانات الحكومية غير 

 

٣١٥
  نتائج اختبار جرانجلر للسببية بين المعونات غير المباشرة والطلب على الطاقة .)١٠(رقم دول الج

الاحتمالالإحصائية Fقيمة   ية العدم لوجود علاقة سببية بين الطلب على الطاقة والمعونات غير المباشرةفرض
 الإعانات غير المباشرة على استهلاك الطاقة لا تفسر التغير في الطلب المحلي على الطاقة

Indirect Governmental Subsidies Do not Granger Cause Local Energy Demand Change. 
10.2238 0.0151

 التغير في الطلب المحلي على الطاقة لا يفسر  الإعانات غير المباشرة على استهلاك الطاقة
Local Energy Demand Change Does not Granger Cause Indirect Governmental Subsidies.

0.00364 0.9536
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  الخاتمة
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 Cointegration 
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Abstract. Despite the fact that the Kingdom of Saudi Arabia is the largest oil exporter, it is also one of the 
largest energy consumers per capita in the world, which leads to more concern about the future of energy 
in the kingdom. This is due to the governmental subsidies in the form of restricted low prices for 
domestic oil, natural gas, gasoline, and diesel compared to worldwide prices. The study aims to clarify the 
size and effect of governmental subsidies. As a result, the price gap between domestic prices and 
international prices increased rapidly by an average of 5.5-8% annually. This led to a rapid growth of the 
subsidies during the period 2001-2010. The study showed that the subsidies reached one trillion and third 
of trillion of S.R. In addition, this study showed that a cointegration exists between the rapid growth of 
local energy demand and the indirect governmental subsidies with one direct Granger queasily from the 
indirect governmental subsidies.  The results showed a great need for a reform in the governmental 
subsidies system and energy policy to achieve desired Sustainable development. 
Key Words: Governmental subsidies, energy Consumption, Saudi Arabia, Subsidies on Energy 
Consumption, Price Gap, Cointegration between Subsidies and Energy Consumption. 
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Abstract. This study uses a self-constructed Internet Financial Reporting (IFR) index to examine the 
extent to which companies in Saudi Arabia, a developing country with an emerging financial market, use 
the Internet for financial disclosure. The paper also considers factors affecting such disclosure. According 
to data collected from the Tadawul Website for all listed companies in years 2004 and 2005, all 74 Saudi 
Listed Companies (SLCs) had active and accessible websites during that period. In addition to descriptive 
analyses, hypotheses were tested to identify the determinants of Internet-based financial disclosure. It was 
found that, the Saudi Capital Market Authority (CMA) emerges as the most significant factor affecting 
IFR in Saudi Arabia as minimum IFR requirements are applied. Aside from the employment of the BIG-4 
international auditors that they implement IFR, the empirical results show that banking industry and the 
location of main cities play an important role in the implementation of IFR. Moreover, in both years 
government and foreign ownerships were shown to be insignificant for IFR adoption. These current 
findings indicate that exploitation of the full potential of Internet financial disclosure by Saudi companies 
has yet to be made. 
Keywords: Tadawul; Capital Market Authority; Voluntary financial disclosures; Internet financial 
reporting; Saudi listed companies. 
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Introduction 
 
This paper investigates listed Saudi companies’ use of the Internet to disseminate 
financial and other corporate information, and the factors that affect this use. This 
topic is important because information is critical to the functioning of a capital 
market (Lee, 1987; Saudagaran and Diga, 1997). The Saudi government has made 
considerable efforts to develop the capital market, particularly the stock market. 
Stock trading in Saudi Arabia began in 1935 when the first public company, the 
Arab Automobile Company was established. However, the market remained 
informal and trading did not become organised until the early 1980s, when the Saudi 
government embarked on a rapid development programme. In 1984, the Saudi 
government placed all stock trading under the supervision and control of the Saudi 
Arabian Monetary Agency (SAMA) and authorised commercial banks to act as 
brokers. Currently, there are ten commercial banks working in Saudi Arabia. Only 
one bank is not being listed on the Saudi stock market. 

A major development in the Saudi stock market was the introduction of an 
electronic stock trading system named Tadawul, in October, 2000. This technology 
provides investors with the opportunity to invest from the comfort of their own 
homes or offices, via the Internet. Market prices, news and corporate information are 
available to everyone, as they emerge, within Saudi Arabia and abroad. This new 
technology has boosted the transparency of the Saudi stock market, with issuers 
submitting regulatory announcements, such as financial statements, which are then 
released immediately to the public, via the Internet.  

The scope of this investigation includes factors identified as being relevant to 
voluntary corporate disclosures in the mature economies. I also distinguish among 
dimensions of IFR (e.g., presentation format, content and audit) over two years. The 
primary focus, however, is on factors unique to the Saudi Arabian context, such as 
the existence of state ownership dominance and considering Saudi’s strong push to 
attract foreign investment. Our sample consists of all 74 listed companies that have 
issued shares. I found that a significant number of those companies voluntarily 
undertake IFR.  

The rest of this paper is organized as follows. Section 2 reviews prior studies 
of IFR. Section 3 shows the study five hypotheses. Section 4 describes our 
methodology, sample, and data. Section 5 reports the results and analyses. Section 6 
relates the results with hypotheses. The last section presents a summary.  

This study sought to explore IFR and auditing by Saudi Arabian listed 
companies. Specifically, its aim is to examine the extent to which Saudi companies 
adopt Internet reporting, identify determinants of Internet reporting in Saudi Arabia 
and discover how Internet reporting relates to auditing. Further, the study tries to 
contribute to the literature by confirming the low level of IFR implementation in 
Saudi Arabia and in SLCs (Saudi Listed Companies) in particular. It also shows that 
this level is significantly lower than the level required by the users of companies’ 
financial statements in Saudi Arabia. This study highlights to Saudi CMA (Capital 



The Internet Financial Reporting by … 
 

 

15 

Market Authority), SLCs, policy makers in Saudi Arabia and any related party the 
need and importance of implementing IFR to the level required by the Saudi market. 

 
Literature Review 

 
Several studies have attempted to identify determinants of IFR (Internet 

Financial Reporting) in developed countries. Ashbaugh, et. al. (1999), Craven and 
Marston (1999), and Ettredge, et. al. (2001) found that larger US and UK companies 
are more likely to provide financial information on the Internet. Pirchegger and 
Wagenhofer (1999) found that whereas firm size and profitability affect the IFR of 
Austrian companies, they do not affect German companies’ IFR choices.  

A problem in interpreting and integrating the findings of these early studies is 
that they provide little theoretical underpinning for their analysis. Two recent studies 
have attempted to alleviate this problem. Both use voluntary disclosure theories to 
generate hypotheses. Ettredge, et. al. (2002) studied the determinants of voluntary 
IFR in the US. A distinction is made between disclosure of items that are mandated 
by the SEC (Securities and Exchange Commission), and those not required by 
regulation. The findings indicate that the former are associated with company size 
and information asymmetry between the company and investors whereas the latter 
vary with company size, information asymmetry, demand for external capital, and 
disclosure reputation. However, the study only examined the content aspect of 
disclosure. It also did not explore the potential spillover effect between mandated 
and voluntary disclosure items (Verrecchia, 2001).  

Debreceny, et. al. (2002) found that voluntary adoption of IFR in 22 countries 
is associated with company size and listing on an US stock exchange, but not with 
leverage, risk, and Internet penetration in those countries. In contrast to Ettredge, et. 
al. (2002), this study distinguished between presentation format and disclosure 
content. It found that the level of technology and disclosure environment are 
associated with presentation format, but not with content. However, the study did 
not distinguish between the disclosure of mandated and non-required items. 
Moreover, by including companies without a Web site and classifying them as non-
disclosing companies, the strong (and debatable) implicit assumption was made that 
corporate disclosure is the only or primary motivation for companies to establish a 
Web site. Another shortcoming of these studies is treating Internet-based disclosure 
as if it were just an electronic version of hard copy reporting. By overlooking the 
innovation aspect of the former, they fail to engage the insights from studies of how 
innovations are adopted and spread (Wolfe, 1994).  

Some studies have attempted to identify determinants of IFR in developed 
countries. Craven and Marston (1999), Ashbaugh, et. al. (1999), and Ettredge, et. al. 
(2001) discovered that bigger UK and US corporations are more liable to provide 
financial information online. Another study by Pirchegger and Wagenhofer (1999) 
discovered that whereas profitability and firm size influence the IFR of Austrian 
corporations, they do not influence German corporations’ IFR selections.  
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A difficulty in understanding and incorporating the results of these early 
studies is that they give little hypothetical foundation for their investigation. Two 
recent studies have attempted to reduce this difficulty. These studies together 
employ voluntary disclosure theories to produce hypotheses. Ettredge, et. al. (2002) 
considered in their study the determinants of voluntary IFR in the US. A distinction 
is made between disclosures of objects that are mandated by the Securities and 
Exchange Commission (SEC) in the US, and those not required by law. The results 
show that the former are associated with company size and information abnormality 
between the company and investors whereas the latter differ with company size, 
information asymmetry, demand for external capital, and disclosure reputation. 
However, the study only examines the content aspect of disclosure. Additionally, it 
did not explore the potential effect between mandated and voluntary disclosure 
objects (Verrecchia, 2001).  

For fifty-six firms managers’ views have been used along with data gathered 
from websites, a recent study by (Aerts, et. al. 2006) examined how multinational 
firms’ executives’ motivations map into corporate website performance disclosure 
which focused on managements’ beliefs about the relevance of financial, social and 
environmental performance disclosures and how these beliefs relate to the firm’s 
website disclosure practices. The study found that executives’ perceptions of 
stakeholders’ importance affect their firms’ web-based disclosure practices. 
Furthermore, media, profitability, size of business, leverage, analyst following and 
strategic focus are found powerful in explaining types of disclosures completed. 

A survey of 17 UK-based professionals in the accounting/Internet conducted 
by (Xiao, et. al. 2005) developed a conceptual framework of the impact of the 
Internet on corporate financial reporting on the basis of the issues. That framework 
provides a basis for mapping existing and future studies on Internet reporting and 
constructing scenarios of future Internet-based financial reporting. 

Within a few years after the Internet technology, the occurrence of large 
companies disclosing FI online has significantly improved. IFR can be characterised 
as (1) exclusively another distribution channel for existing printed material, (2) 
having the ability to interact with Internet instruments such as email tools and search 
engines or (3) providing enhanced or expanded information that could not be cost 
effectively (or even possibly) produced in paper form and which may be interrogate 
using interactive analysis tools (Lymer and Debreceny, 1999).  

The continued growth of IFR within and beyond countries with capital market 
orientations is evident from replicated descriptive studies undertaken in numerous 
countries since 2000 (for example Barac, 2003; Nasir, et. al. 2003; Joshi and Al-
Madhaki, 2003; Allam and Lymer, 2003; Bonson and Escobar, 2002; Fisher, et. al. 
2000). 

The potential of IFR is well documented. The possibilities of extracting data 
from underlying databases, tailoring content to match user needs, using multimedia 
communications to generate dynamic and responsive content, and using artificial 
intelligence applications to make possible interactive exchanges between preparers 
and users all lend credence to the claim that IFR ‘democratises’ corporate reporting 
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(Xiao, et. al. 2002; FASB, 2000; Trites, 1999; Ashbaugh, et. al. 1999; Lymer, 1999; 
Spaul, 1998; Tapscott, 1996).  

A study by (Smith and Pierce, 2005) focused on the integrity IFR by reference 
to the adequacy of underlying corporate governance procedures. Using a sample of 
100 large European companies, a questionnaire survey was used to identify whether 
or not governance procedures that specifically address the distinguishing features of 
web-based financial reporting are used by large companies. The results confirm the 
trend identified in prior research of increasing Internet usage to replicate paper-
based FI. 

A research by (Allam and Lymer, 2003) focuses on the very largest companies 
in five countries around the world. It examined online reporting practices of 250 
companies at the end of 2001 and in early 2002 by creating a detailed attribute 
analysis of common factors across the companies examined. Also, the study shows 
developments in IFR practices since the previous extensive studies were conducted 
in 1999 and early 2000. The results provide new insight into recent changes in this 
domain. Further, the research addresses the relationship between the size of 
companies and its level of reporting practices, and the differences between reporting 
practices of large companies listed primarily in the different countries examined. 
These results illustrate that reporting practices differ significantly between 
companies in different domains. 

Azwadi, et. al. (2005) conducted a study that investigated possible causes of 
the extent of the IFR of organisations traded under Kuala Lumpur Companies Index. 
While 77 of 97 companies practice some IFR activities, 74 firms used PDF format 
and 69 of them also used HTML. In this study’s findings, financial leverage and 
company size were found to influence the extent of IFR, while no significant 
association between both industry and profitability with the extent of IFR. 

The extent to which the Internet is used for financial reporting in the 
Netherlands was investigated  in a study by (Lybaert, 2002). Results show that 
corporate reporting via the Internet seems to be a recognized fact. Most large 
companies have websites, and a growing percentage of those companies are placing 
business reporting information, including financial data, on their sites. Further 
results show that Dutch corporations differ not only in their stage of Web-use, but 
also in the depth or volume of released information (divided into financial statement 
information and other investor related information). More to the point, there is 
considerable variability in the manner in which the data are delivered, as shown by 
the scores of timeliness, technology and user support. Focussed on two sectors, it is 
found that the reporting behaviour within a single sector seems to be more or less 
consistent.  

A research study of the use of the Internet for communicating corporate 
financial information to stakeholders was carried out by (Gowthorpe, 2004). Senior 
officers in a sample of smaller listed companies in the UK were interviewed about 
their use of the Internet for reporting corporate financial information, and about the 
ways in which they identify corporate stakeholders and their needs. It was found that 
assessment of stakeholder requirements is random, but is informed in many cases by 
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an intention to correct long-standing inequities in the provision of corporate 
information. Because the assessment of needs is largely intuitive, it is difficult to 
judge the effectiveness of the Internet as a mechanism for communication of 
corporate financial information. However, it is clear that the additional medium of 
communication offered by the Internet has not so far radically changed the essential 
nature of the dialogue between company and stakeholder, which remains irregular. 

Olivier (2004) examined the evolution of business reporting on the Internet 
and its likely consequences for accounting, accountants and assurance services 
provided by auditors. It then reviews the evolving regulatory framework, noting that 
this is reaching into new areas, including environmental reporting, social reporting 
and corporate governance. It concludes with an examination of the paradoxes of 
globalization in the context of accounting regulation. 

Wai and Nilmini (2006) maintain in their study the powerful of the Internet as 
communication device and their paper explores this new opportunity for the internet; 
as a voluntary disclosure medium. This is done by extending previous studies, which 
have examined the effect public accounting firm quality has on the adoption of IFR 
and testing this in the Australian context. The empirical results show that, while 
accounting firm size plays a significant role in explaining the IFR quality, the public 
accounting firm quality is not important for the IFR adoption which in turn has far 
reaching implications for using the Internet as a tool for disclosing financial 
information online. 

 
Hypotheses 

 
State Ownership  

SLC’s have, as companies in other countries, several types of ownership. 
Those types are divided to three classes as follow: 

First, shares held by government agencies. According to the Saudi (CMA, 
2005), 28 SLCs’ 36% had shares held by government agencies. Government 
ownership ranged between (0.44% and 74.15%) in 2006. Second, shares held by 
private agencies (private individuals or private companies). As of April 2006, the 
shares of 13 of 78 SLCs were held by the private sector ranging from 8.00% to 
88.36% for private individuals and from 4.00% to 79.00% for private companies. 
Third, shares held by foreign companies. As of April 2006, only 10 SLCs had shares 
were held by foreign companies, ranging from 3.56% to 40%. Efficiency, 
competence or profitability are not the goal of the state agencies. Rather they seek 
some specific objective. For example, government may place top priority on 
maintaining social order and creating job opportunity, which may favour companies 
employing more workers than is dictated by efficiency or profitability concerns (Xu 
and Wang, 1999). Further, with less restrictions government agencies usually have 
direct access to inside information (Defond, et. al. 1999). Like China, in Saudi 
Arabia political pressure might be expected on companies where government holds 
proportion of their total shares. Wang (2003) suggests that government investors 
might be subject to a high degree of political control due to simply being 
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government representatives.(Xiao, et. al. 2004) support that firms with government 
agency-held ownership perform significantly worse than other types of firms. So 
these would reduce IFR because it might be surmised that companies with a higher 
percentage of government ownership have less motivations to employ IFR than 
other ownership types. It is therefore hypothesised that: 
 
H1: The extent of IFR is negatively associated with the proportion of government 
ownership. 
 
Foreign listing/share ownership  

Agency theory implies that Saudi firms with foreign listings would voluntarily 
disclose more information, including that designed for foreign investor use. More 
extensive voluntary disclosures and a widened dissemination of financial 
information also can create an impression of greater transparency, which may be 
particularly important for foreign investors. Along the lines of this argument, Cooke 
(1998), Ferguson, et. al. (2002), and Xiao, et. al. (2004) report that firms that are 
listed on several stock exchanges make more information disclosures. It is 
understandable that foreign investors or shareholders in general would want to have 
reports presented in accordance with International Accounting Standards (IAS) or 
the accounting standards of foreign countries which will lead to additional 
disclosure and the requirement to be audited by one of the big-4 audit firms. 
Auditing by the big-4 firms should enhance the implementing IFR. Consequently, it 
is hypothesised: 
 
H2: The extent of IFR is positively associated with the proportion of foreign 
ownership. 

 
Auditor type  

Agency theory posits that auditing assists to alleviate the interest conflicts 
between management and shareholders. Commonly, because they have more to lose 
from losses of reputation, larger audit firms have a greater incentive to uphold their 
independence and to enforce tougher and more extensive disclosure standards 
(DeAngelo, 1981; Malone, et. al. 1993; Xiao, et. al. 2004). Therefore, larger auditors 
are more likely to be engaged by managements who recognise probable gains from 
objective high level evaluation and assessment by outside agents. This assumption is 
in accord with signalling theory. Organizational administrators appreciate the 
motivations which drive reputable auditors to demand top quality disclosure, and 
their engagement of such auditors is an indication of their acceptance of such 
demands (Datar, et. al. 1991; Healy and Palepu, 2001; Xiao, et. al. 2004). Xiao, et. 
al. (2004) supported the findings of Craswell and Taylor (1992) and Inchausti 
(1997) which indicate a positive link between firms employing bigger auditors and 
their level of disclosure. To the extent that IFR stands for more extensive disclosure, 
both agency and signalling theories imply a positive relation with the hiring of a 
large audit firm with the engagement of a big audit firm. The fashion perspective of 
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innovation diffusion supports such anticipation too by considering auditors as 
change agents. In contrast to smaller Saudi auditors, large auditors, especially Big-4 
international audit firms, are more likely to facilitate the transmission of innovative 
practices, as well as IFR. First, these auditors’ reputation provides safety against the 
improbability and failure of control from disclosure via the Internet. Second, they 
can both serve as role models and provide implementation assistance. After 
considering agency and, signalling theory, and innovation diffusion theory, it is 
hypothesised:  

 
H3: The extent of IFR is greater among Saudi companies audited by Big-4 
international audit firms.  

 
Industry type 

Prior studies on voluntary disclosure have found evidence that firms from 
some industries disclose more information than others. (Inchausti, 1997; Ferguson, 
et. al. 2002). However, Craven and Marston (1999) did not find any relationship 
between industry type and IBD extent. SLCs are the most important of all Saudi 
companies to the economy and the banking industry is one of the most important 
industries due to the leading role in commercial and financial activities. Also, it is 
the only industry that is supervised both by Saudi Arabian Monetary Agency 
(SAMA) and the Saudi Capital Market Authority (CMA). Banking companies are 
more likely than other companies to adopt IBD because of their expertise with the 
Internet. Saudi banks have more accurate and advanced financial reporting system 
since they are supervised and controlled by two parties (SAMA, 2005). In addition, 
banks have unique and advanced system that relates banks with their customers 
online, this system called Internet banking system. It allows customers to deal with 
their accounts and business easily, fast and secure (SAMA, 2003).  

Cohen and Levinthal (1990) argue that organisations with a better prior related 
knowledge to incorporate and use new knowledge are more likely to adopt novelties.  

 
H4: The extent of IFR is greater among Saudi companies in the banking industry 
than in other industries.  

 
Location 

Companies in large cities enjoy better information technology infrastructure. 
For example, it is easier for them to be connected to the Internet, to obtain the 
necessary resources (such as trained Internet experts) for establishing and 
maintaining a Website and for converting financial data from hardcopy report to 
Web formats. In Saudi Arabia more than three-quarters of its listed companies are in 
main cities. Statistically, 56 (76%) of SLCs are located in three main cities, namely, 
Riyadh, Jeddah, and Dammam (CMA, 2005). In addition, in Saudi small cities, 
using the Internet is limited since the Internet might not be available all the time. As 
a result of that, companies in small cities would be more interested in using printed 
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disclosure rather than the Internet disclosure. According to Al-Htaybat and Napier 
(2005), if Internet usage is relatively limited in a particular location, then we would 
expect that companies would be comparatively slow to use the Internet to 
supplement printed disclosure. Further, main cities are more likely to be the location 
of larger firms or their headquarters. For example in Saudi Arabia more than three-
quarters of its listed companies are in main cities. Statistically, 56 (76%) of SLCs 
are located in three main cities, namely, Riyadh, Jeddah, and Dammam (CMA, 
2005). Larger companies are more likely to be located in bigger or main cities, 
hence I hypothesize: 
 
H5: The extent of IFR is greater among companies in main Saudi cities than in 
other cities.  

 
Methodology 

 
Sample  

My sample was 74 Saudi listed companies (in terms of total assets for two 
periods of time, at December 31, 2004 and 2005, respectively). This sample was 
used for three reasons. First, consistent with prior studies, I assumed that listed 
companies are more likely to have the resources to adopt IFR, and their failure to do 
so is more likely reflect the result of a deliberate choice. Second, Saudi listed 
companies make the most important contribution to the Saudi Arabian economy. 
Third, the sample size of all 74 SLCs as of Dec. 2004 satisfied the resource needs 
for data collection. 

 
Disclosure index  

I developed a disclosure index of 75 items based on the framework of Web-
based disclosure proposed by Xiao, et. al. (2004) and Debreceny, et. al. (2001), with 
further reference to other prior studies by Deller, et. al. (1999), Pirchegger and 
Wagenhofer (1999), Marston and Polei (2004), Ettredge, et. al. (2002), Debreceny 
and Gray (1999), Fisher, et. al. (2004), Cook (1999), and Azwadi, et. al. (2005). The 
index encompassed 38 items of disclosure content, 12 items about presentation  
format, and 25 items about audit. The content items show what Saudi companies 
disclosed on their Web site (e.g., current year financial statement, current year cash 
flow statement), The presentation format items dealt with how the information was 
presented (e.g., whether in a processable format) and its convenience of use (e.g., 
whether there were flash files, search engine or table of contents). The audit items 
such as whether the auditor report of the current year was included, or the financial 
statements were audited by big 4 audit firms. There are 19 items in the index below 
which have not been adopted in prior studies, but they were included because some 
of them were found in a number of the reporting companies’ websites e.g. item 
number 9 (third quarter report of last year) or item number 56 (auditor scanned seal 
of current year report). In addition, some items were unique to Arab societies like 
Saudi Arabia society such as item number 43 (Arabic language Web pages). It gave 
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an indication to the researcher that they could be interesting to the users of the 
reporting companies’ financial statements if considered. Moreover, two items that 
were not found in the reporting companies’ websites or that were not unique to 
Saudi Arabian culture, namely items 58 (publishing details on the website about the 
external auditor) and 75 (financial statements are hyperlinked to unreliable third 
party websites), were included “because the reliability of Web-based information is 
a major concern to users” (Xiao, et. al. 2002). 

 
Disclosure index analyses and results 

 
Descriptive analyses 

There are two datasets for the index disclosure analyses for 74 companies 
used. The researcher looked at the total number of items disclosed on the Tadawul 
Website in the same years for those companies. He found that, in 2004 and 2005, all 
74 companies disclosed board information, historical share prices financial year end, 
while, none of them disclosed management report/analysis of current year, 
management report/analysis of last year, correction or revision to current year 
annual report, or Internet banking. 

 
Table (1). Contents, presentation and audit items of Internet-based disclosure by all Saudi listed 

firms on Tadawul Website (as of Dec. 2004 and Dec. 2005). 

Item 
No. Disclosure items 

Overlap with 
previous 
studies* 

No. & % of companies 
disclosing this item  on 

Tadawul Website 
for 2004 and 2005 

Content items 2004 2005 
 # % # % 

1 Company Web site. 10 74 100 74 100 
2 First quarter report of current year. 1,5,10 64 86.5 74 100 
3 Second quarter report of current year. 10 64 86.5 74 100 
4 Third quarter report of current year. 10 60 81.1 74 100 
5 Fourth quarter report of current year. 10 3 4.1 0 0 
6 Annual report of current year. 1 0 0.0 0 0 
7 First quarter report of last year.  1 64 86.5 74 100 
8 Second quarter report of last year.  67 90.5 74 100 
9 Third quarter report of last year.   69 93.2 74 100 

10 Fourth quarter report of last year.   54 73.0 74 100 
11 Annual report of last year. 1 70 94.6 74 100 
12 Half year report of current year. 1,2,3,4,10 63 85.1 74 100 
13 Half year report of last year  1 67 90.5 74 100 
14 Annual report of current year (full text). 1,3,4,5,10 0 0.0 0 0 
15 Annual report of last year (full text). 1,4 0 0.0 74 100 
16 Annual report of two years ago (full text).  0 0.0 74 100 
17 Annual report of three years ago (full text).  0 0.0 74 100 
18 Annual report of current year (quotation).  0 0.0 74 100 
19 Balance sheet of current year. 1,2,3,4,5,6 0 0.0 0 0 
20 Balance sheet of last year. 1,2 71 95.9 74 100 
21 Income statement of current year. 1,2,3,4,5,6 0 0.0 0 0 
22 Income statement of last year. 1,2 73 98.6 74 100 
23 Cash flow statement of current year. 1,2,3,4,5,6 0 0.0 0 0 
24 Cash flow statement of last year. 1,2 73 98.6 74 100 
25 Notes to financial statements of current year. 1,2,3,4,5,6 0 0.0 0 0 
26 Notes to financial statements of last year. 1,2 72 97.3 74 100 
27 Management Report/Analysis of current year. 1,2,3,4 0 0.0 0 0 
28 Management Report/Analysis of last year.  0 0.0 0 0 
29 Correction or revision to current year annual report.  0 0.0 0 0 
30 Internet Banking.  0 0.0 0 0 
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Item 
No. Disclosure items 

Overlap with 
previous 
studies* 

No. & % of companies 
disclosing this item  on 

Tadawul Website 
for 2004 and 2005 

Content items 2004 2005 
31 Board information.  74 100.0 74 100 
32 Financial year end.  74 100.0 74 100 
33 Date company established.  0 0.0 74 100 
34 Historical share prices. 1,4,5 74 100.0 74 100 
35 Current share price/ average trading price. 1,2,3,4,5,6 56 75.7 74 100 
36 E-mail address for investors. 1,2,3,4,5 74 100.0 74 100 
37 Phone number for investors. 1,5 74 100.0 74 100 
38 Postal address for investors. 1,3,5 74 100.0 74 100 

Presentation items 
39 Help information / Email form. 1,4,5 0 0.0 74 100 
40 Table of content/ Sitemap. 1,3,4,5 0 0.0 74 100 
41 Internal search engine.  1,2,3,4,5 0 0.0 74 100 
42 English language Web pages. 1,3,5 54 72.9 74 100 
43 Arabic language Web pages.  58 78.4 74 100 
44 Hyperlinks inside the annual report. 1,2,3,4,5 0 0.0 0 0 
45 Annual report in PDF-format. 1,2,4,5,10 0 0.0 0 0 
46 Annual report in html-format. 1,5,10 0 0.0 74 100 
47 Clear direction for annual report.  0 0.0 0 0 
48 Use video files in the annual report. 1,3,5 0 0.0 0 0 
49 Use audio files in the annual report. 1,5 0 0.0 0 0 
50 Use flash files in the annual report. 1,5 0 0.0 0 0 

Audit items 
51 The name of the external auditor.  71 95.9 74 100 
52 Auditor report of current year. 1,2,3,4,5 0 0.0 0 0 
53 Auditor report of last year. 1,2 0 0.0 74 100 
54 Auditor scanned signature of current year report. 1 0 0.0 0 0 
55 Auditor scanned signature of last year report. 1 0 0.0 74 100 
56 Auditor scanned seal of current year report.  0 0.0 0 0 
57 Auditor scanned seal of last year report.  0 0.0 74 100 
58 Publishing details on the website about the external 

auditor.  0 0.0 0 0 
59 Auditor’s report is posted along with the statements. 9 0 0.0 74 100 
60 Links to the external auditor’s Website. 9 0 0.0 0 0 
61 Links from the auditor’s report to the company’s home. 7,8 0 0.0 0 0 
62 Links from the auditor’s report to the company’s 

financial statements. 7,8 0 0.0 0 0 

63 Links from the auditor’s report to the company’s other
web pages. 7,8 0 0.0 0 0 

64 Direct link to auditor’s report from the company’s 
other WebPages. 8 0 0.0 0 0 

65 Warning users when leaving audited pages. 8 0 0.0 0 0 
66 The auditor’s report is available on-line all the time. 8 0 0.0 74 100 
67 The auditor’s report is on demand basis. 8 0 0.0 0 0.0 
68 The auditor’s report is dated. 8 18 0 0.0 74 
69 Audit firm logo is placed in the audit report. 8 0 0 0.0 0 
70 Audit report is listed in table of contents. 8 10 0 0.0 74 
71 Audited financial statements are distinguished from 

non-audited statements. 8 16 0 0.0 74 
72 Audit report on the website is complete. 1 18 0 0.0 0 
73 The financial statements on the website are 

comprehensive. 1 0 0 0.0 0 

74 Indication on the company’s website if it is audited by 
one of the big-4 audit firms. 1 35 35 47.3 35 

75 Financial statements are hyperlinked to unreliable third 
party websites. 

 0 0 0.0 0 

Notes: 1= Xiao, et. al. (2004), 2= Deller, et. al. (1999), 3= Pirchegger and Wagenhofer (1999), 4= 
Debreceny, et. al. (2001),  5= Marston and Polei (2004),  6= Ettredge, et. al. (2002),  7= Debreceny and 
Gray (1999), 8= Fisher, et. al. (2004), 9= Cook (1999), and 10= Azwadi, et. al. (2004) 
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Each content item is assigned either a 1 or a 0 depending on whether it is 
disclosed or not.  

Table (1) above lists all 75 index items and whether these are disclosed in two 
time periods; Tadawul Websites in 2004 (dataset 1), Tadawul Websites in 2005 
(dataset 2). It also shows which items overlap those in prior related studies, and 
which are unique to my study to reflect special features of the Saudi environment. 

There are 19 of the 75 items in the index below which have not been adopted 
in prior studies. They were included because some of them were found in some of 
the reporting companies’ websites e.g. item number 9 (Third quarter report of last 
year) or item number 56 (Auditor scanned seal of current year report). In addition, 
some items were unique to Arabic societies like Saudi Arabia society such as item 
number 43 (Arabic language Web pages). It gave an indication to the researcher that 
they could be in interest of the users of the reporting companies’ financial 
statements if they considered. Moreover, two items that were not found in the 
reporting companies’ websites or were not unique items to Saudi Arabia culture, 
they are item 58 (Publishing details on the website about the external auditor) and 
item 75 (Financial statements are hyperlinked to unreliable third party websites), 
these two items were included “because the reliability of Web-based information is a 
major concern to users” (Xiao, et. al. 2002). 

The first dataset on Table (1) shows some interesting results from the 
descriptive statistics. While 27% of the 74 companies published an annual report in 
PDF format, only 8.1% provided an annual report in HTML format. Further, even 
though 22.9% put current share prices, only 8.1% published the historical share 
prices. Just 2.7% showed corrections or revision to the current year annual report. 
Additionally, 60.8% used Arabic and English publishing their financial information. 
The most often disclosed content items include the phone number for investors 
64.9%, the email for investors 62.1%, postal address for investors 60.8%, date the 
company was established 44.5%, the financial year end 43.2%, and board 
information 37.8% The three most frequently included presentation format items 
were English and Arabic Web pages 60.8%, help information/email form 29.7%, 
and clear direction to annual report 31%. The most often disclosed audit items 
include the financial statements audited by big 4 audit firms 47.2%, the name of the 
external auditor 27%, followed by all of the auditor report of last year. Auditor’s 
report is posted along with statements, direct link to auditor’s report from  the 
company’s other WebPages, auditor’s report is available on-line all the time,  date 
on the auditor’s report, and completed audit report in the clients’ Websites with a 
percentage of 24.3%, and distinguishing between audited and non-audited financial 
statements 21.6%.  None of the dataset firms used video or audio files in the annual 
report, showed a clear relationship between the company and its external auditor, 
provided links to the external auditor’s Website or links from the auditor’s report to 
the company’s homepage, financial statements, or the Website’s other Web pages, 
warned users when leaving audited pages, provided the auditor’s report on demand 
basis, or placed the audit firm logo on the audit report. Moreover, financial 
statements on company’s Website differed from those on the central Website, and 
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clients’ financial statements were hyperlinked to unreliable third party Websites. 
Findings also reveal that just one company published an annual report of the current 
year (full text), one company published an annual report of the current year 
(quotation), one company used hyperlinks inside the annual report, one company 
used flash files in the annual report, and very few companies presented an annual 
report of current year. Just two companies provided revision to the current year 
annual report. I myself also faced difficulty using the Web sites in general. For 
example, only 21.6% of the sites had an internal search engine, and only 17.5% had 
a table of contents/site map. 

The second dataset on Table (1) states some interesting observations. While 
25.7% of the 74 companies published an annual report in PDF format, less than in 
2004, 10.8% provided an annual report in HTML format, a higher percentage than in 
2004. Further, while 23% published current share prices, no more than 17.6% 
published the historical share prices. Only one company showed corrections or 
revision to the current year annual report. While, 54.1% published using the Arabic 
language, 63.5% published using the English language. 

Similar to dataset 1, in year 2004, the most often disclosed content items 
include the phone number for investors 64.9%, the email for investors 60.8%, the 
postal address for investors 59.5%, the date the company was established 55.4%, 
both the financial year end and the board information 43.2%. The three most 
frequently included presentation format items were English Web pages 63.5%, 
Arabic Web pages 63.5%, help information/email form 33.8%, and clear direction to 
the annual report 29.7%. The most often disclosed audit items include financial 
statements audited by big 4 audit firms 47.2%, the name of the external auditor 
28.4%, followed by all of the auditor report of last year, auditor’s report is posted 
along with statements, direct link to auditor’s report from  the company’s other 
WebPages, auditor’s report is available on-line all the time,  date on the auditor’s 
report, and completed audit report in the clients’ Websites with a percentage of 
25.7%, and distinguishing between audited and non-audited financial statements 
20.3%. 

Moreover, similar to dataset 2004, none of the 2005 dataset firms used video 
or audio files in the annual report, showed a clear relationship between the company 
and its external auditor, provided links to the external auditor’s Website, links from 
the auditor’s report to the company’s homepage, financial statements, or the 
company’s other Web pages, warned users when leaving audited pages, provided the 
auditor’s report on a demand basis, or placed the audit firm logo on the audit report. 
In addition, financial statements on a company’s Website are differed from those on 
the central Website, and clients’ financial statements were hyperlinked to unreliable 
third party Websites. Further, there are more items with a zero score, which meant 
they were not disclosed in 2005, such as the forth quarter and annual reports of the 
current year, full text of annual report, management report/analysis of current year, 
and auditor scanned seal of 2005. Also, findings indicate that just one company 
published an income statement of the current year, one company published 
corrections or revision to the current year annual report, one company used 
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hyperlinks inside the annual report, one company used flash files in the annual 
report, and an auditor scanned signature on the current year report. Only three 
companies presented an annual report of the current year (quotation). The researcher 
faced difficulty finding information needed from companies’ Websites, in 2005. He 
found that only 27% of all SLCs sites had an internal search engine, and 20.3% had 
a table of contents/site map. 

 
Table (2). Explanation of dependent and independent variables  

Variables Explanation 
Dependent 
variables 

 

TOTALSCORE Total score for all 75 disclosure items 
CONTENT  Total score for content items  
FORMAT  Total score for presentation items  
AUDIT Total score for audit items 
Test Variables  
GASHARE Shares held by government agencies as a proportion of total shares in 2005 
FRSHARE Foreign shares as a proportion of total shares in 2005 
BIG-4 1 for companies audited by a Big-4 auditing firm in 2004, 0 if not 
INDUSTRY 1 for Banking companies in 2004, 0 if not 
LOCATION 1 for companies located in Saudi main cities: Riyadh, Jeddah, or Dammam, 0 

if not 
Control Variables  
SIZE The natural Logarithm of the paid capital of companies at December 31, 2005 
FIXED ASSETS Fixed assets over total assets in each of the years 2004 and 2005 
LEVERAGE The ratio of total liabilities to total assets in each of the years 2004 and 2005 
RTA Return on Total Assets in each of the years 2004 and 2005 

 
Table (2) above provides a summary of all the variables used in the hypothesis 

tests of this research. The dependent variables are constructed from the items in the 
disclosure index. Four measures of IFR were used; the main measure is TOTAL-
SCORE, a company’s total disclosure score across the entire 75 items. The 
remaining measures are constructed from different subsets of the 75 items to focus 
on specific aspects of disclosure. Consistent with Xiao, et. al. (2004), the researcher 
differentiates between CONTENT, FORMAT and AUDIT (a company’s disclosure 
scores for the content, presentation format, and audit items respectively). 

 
Table (3). Descriptive statistics for categorised variables 

Panel A: Categorical variables (test variables): 
 Number of companies (#) Percentage (%) 
BIG-4 35 47.3 
INDUSTRY 9 12.2 
LOCATION 57 77 

 
Table (3) states the descriptive statistics for the categorised variables, it 

indicates that 35 (47.3%) of companies had a Big-4 auditor. As a point of reference, 
Xiao, et. al. (2004) reported a corresponding statistic of 17.2% for their sample of 
300 listed Chinese companies as of 2004. It also shows 9 (12.2%) of companies 
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were in the Banking industry, and 57 (77%) were located in Saudi main cities (i.e. 
Riyadh, Jeddah, and Dammam) as of December 2005.  
 
Table (4). Mean, Standard deviation and Paired T-tests for four IFR measures 

YEAR 2004 2005 2004-2005 

Mean, Standard Deviation & M. Diff. Mean Standard 
Deviation Mean Standard 

Deviation 
Mean 
Difference 

TotalScore 23.18 3.80 43.46 .50 -20.28*** 
Format 20.16 3.21 27.00 .00 -6.84*** 
Content 1.51 .83 7.00 .00 -5.49*** Tadawul Website 

Audit 1.43 .57 9.47 .50 -8.04*** 
*** Significant at p= .001 level of significance (2-tailed significance) 
 
Table (4) displays the four dependent variables TOTALSCORE, CONTENT, 

FORMAT and AUDIT and shows what the trend is across the Tadawul Website 
over two years. The mean and standard deviation for each combination of YEAR is 
given along with paired samples t-test results comparing the mean scores for each of 
the four IFR measures across the 2 years at Tadawul Website. 

The paired samples t-test results reveal that for the Tadawul Website, there is a 
significant difference over the two years, with the mean scores being higher in 2005 
compared to 2004 for each of the four index disclosure measures. 

For the Tadawul Website, the researcher initially looked at the 2004 and 2005 
datasets separately and then a combined analysis over the two years is carried out. 
Mean scores have sharply increased from 23.18 in 2004 to 43.46 in 2005 for all 75 
items, from 20.16 in 2004 to 27 in 2005 for the format items, from 1.51 in 2004 to 7 
in 2005 for the content items, and from 1,43 in 2004 to 9.47 in 2005 for the audit 
items. Further, on Tadawul Website, the standard deviation for all disclosure indices 
has in general decreased from 2004 to 2005. The significant changes between the 
two years on Tadawul Website might have occurred because of the establishment of 
the Saudi CMA by the Capital Market Law, issued by Royal Decree No. (M/30) 
dated 16th June, 2003. In 2004, following its foundation, CMA began through new 
regulations to enforce gradually all SLCs to publish some required financial 
information on the CMA’s Website, which is Tadawul Website. The CMA, for 
example, requires all SLCs to publish their quarterly financial statements online 
immediately and no later than fifteen days after every quarterly report, and for 
annual statements (i.e. end of year reports), no later than forty days. To make that 
easy, CMA or Tadawul provides specific online forms to be filled in, usually by one 
of the SLCs’ coordinators who enter new data with a unique password that has been 
provided by Tadawul. 
 
Tadawul Website’s datasets: 

The following two subsections survey and analyse the financial information 
available in the Tadawul Website which belongs to the Saudi CMA in 2004 and 
2005, respectively. As previously indicated, the Saudi CMA regulates the disclosure 



Nizar Saleh Alshowaiman 28 

of all financial information items needed by users. The Saudi CMA requires 
companies to publish some of this information at specific times in the financial year. 
 
Tadawul Websites in 2004: 

As shown above, Table (1) indicates that 74 companies were linked to 
Tadawul and have Websites. No annual reports of current year, no annual report of 
current year (full text), no annual report of last year (full text), no annual report of 
two years ago (full text), no annual report of three years ago (full text), and no 
balance sheet nor income statement of current year of all of the 74 SLCs were 
disclosed on the Tadawul Website. On the other hand, all of the SLCs show board 
information, historical share price and financial year end. Yet, all of them put some 
useful information for investors such as email addresses, phone numbers, and postal 
addresses.  

Table (5) shows that for the 74 companies, the mean score for all 75 items in 
the disclosure index is 23.18 (range: 9–27). Mean scores for the 38 content items, 12 
presentation format items, and 25 audit items are 20.16, 1.51, and 1.43, respectively 
with ranges of 7-23, 0-2, and 0-2, respectively. 

 
Table (5). Descriptive statistics for IFR measure variables (Tadawul Website 2004) 

 Minimu
m Maximum Mea

n 
Media
n Std. dev. Skewnes

s Kurtosis 

Dependent variables 

TOTALSCORE 9 27  23.1
8 

25 3.80 -2.05 3.91 

CONTENT  7 23 20.1
6 

21 3.21 -2.38 5.52 

FORMAT  0 2 1.51 2 .83 -1.22 -.41 
AUDIT 0 2 1.43 1 .57 -.39 -.75 

Note: Variables are defined in Table (2). 
 

Univariate analysis and multicollinearity diagnostics (Tadawul Website 2004) 
Table (6) shows a number of significant correlations among dependent and 

independent variables which provide support for some of the hypotheses. 
INDUSTRY is significantly and positively correlated with TOTALSCORE, 
FORMAT and AUDIT. Also, BIG-4 has significantly positive correlations with 
TOTALSCORE, CONTENT, FORMAT and a highly significant correlation (0.80) 
with AUDIT. LOCATION has significantly positive correlations with 
TOTALSCORE, CONTENT and FORMAT. FRSHARE has a significantly positive 
correlation with FORMAT. SIZE has a significant correlation with FORMAT. RTA 
has significant correlations with TOTALSCORE and CONTENT while 
FIXEDASSETS has a negative correlation with AUDIT.  

Among the independent variables, a slightly high correlation exists between 
FRSHARE and INDUSTRY (.59) while there is a moderately negative significant 
correlation between FIXEDASSETS and INDUSTRY (-.50). All remaining 
correlations are relatively low. To further assess the potential for multicollinearity, 
the researcher regressed TOTALSCORE on all explanatory variables, and obtained 
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Variance Inflation factors (VIF) below 2.5 and tolerance levels above 0.40 for all 
independent variables (see Table (7) below). Therefore, multicollinearity should not 
be a serious concern in the study.  

In the robustness tests section of this chapter, the researcher looks at models 
excluding industry to see if there were any changes in relation to the hypotheses, 
given the fairly high correlation between the test variables INDUSTRY and 
FRSHARE. 

 
Table (6).  Pearson correlation coefficients (Tadawul Website 2004) 

 1 2 3 4 5 6 7 8 9 10  11 12 
1 TOTALSCORE 1             
2 CONTENT .95 1            
3 FORMAT .51 .31 1           
4 AUDIT .50 .35 .16 1          

5 GASHARE .03 .00 .08 -
.05 

1         

6 FRSHARE .04 -
.02 

.20 .12 -
.16 

1        

7 BIG-4 .41 .24 .30 .80 -
.01 

.26 1       

8 INDUSTRY .26 .19 .22 .37 -
.10 

.59 .39 1      

9 LOCATION .26 .20 .34 .08 .01 .19 .13 .20 1     
10 SIZE .12 .03 .31 .14 .43 .30 .31 .39 .16 1    

11 FIXD ASSETS -
.05 

.05 -
.14 

-
.24 

.32 -
.32 

-
.33 

-
.50 

-
.34 

-
.07 

1   

12 LEVERAGE .05 .02 .09 .16 .18 -
.08 

.17 -
.20 

.04 .23 .22 1  

13 RTA .22 .23 .09 .10 -
.01 

-
.14 

.15 -
.13 

-
.02 

.07 .18 -
.14 

1 

1. Variables are defined in Table (2). 
2. All coefficients are based on 74 observations 
3. Coefficients that are significant at p= 0.05 or better (one-tailed) are highlighted in bold type  

 
Table (7). Tolerance and Variance Inflation Factors (Tadawul Website 2004) 

 B Tolerance VIF 
 (Constant) 20.36***   
1 GASHARE .24 .62 1.61 
2 FRSHARE -6.74 .60 1.68 
3 BIG-4 2.76*** .66 1.52 
4 INDUSTRY 4.23** .43 2.32 
5 LOCATION 2.51** .84 1.19 
6 SIZE -.39 .52 1.93 
7 FIXD ASSETS 3.43* .53 1.88 
8 LEVERAGE .01 .70 1.44 
9 RTA .08 .77 1.30 

Notes:  
1. Dependent variable is TOTALSCORE. 
2. Variables are defined in Table (2). 
3. VIF = variance inflation factor. 
4.  *, **, and *** ––Significant at p = 0.10, p = 0.05, and p = 0.01 respectively (one-tailed probabilities). 
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Multivariate hypothesis tests (Tadawul Website 2004) 
Table (8) shows the outcome of four regression models used to test all 

disclosure index hypotheses of this research. These models were derived from 
crossing four alternate measures of IFR (TOTALSCORE, CONTENT, FORMAT, 
and AUDIT) with two ownership variables, GASHARE, and FRSHARE, and three 
independent categorical variables, BIG-4, INDUSTRY, and LOCATION. 

In Table (8), I found no heteroscedasticity detected in any of these OLS 
models using White’s test. Among the test variables, for INDUSTRY, three out of 
four coefficients are positive and significant, the exception being FORMAT. Also, 
BIG-4 is positively and highly significantly associated with two of the IFR 
measures: TOTALSCORE and AUDIT. LOCATION is significantly and positively 
associated with three out of four IFR measures, TOTALSCORE, CONTENT and 
FORMAT. FRSHARE has a significantly negative association with the AUDIT IFR 
measure. 

Further, among the control variables SIZE is significantly and negatively 
correlated with the AUDIT IFR measure, while FIXEDASSETS is significantly and 
positively associated with TOTALSCORE and CONTENT. In contrast, the 
coefficients for GASHARE, RTA and LEVERAGE are all insignificant. 

 
Table (8). Regression results for 74 companies (Tadawul Website 2004) 

Ordinary least squares regressions 
 TOTALSCORE CONTENT FORMAT AUDIT 
Constant 20.36*** 18.54*** .13 1.36*** 
GASHARE .24 -.38 .01 -.01 
FRSHARE -6.74 -6.21 .49 -1.01* 
BIG-4 2.76*** 1.31 .30 .91*** 
INDUSTRY 4.23** 4.08** .06 .50*** 
LOCATION 2.51** 1.92** .57** .00 
SIZE -.39 -.40 .11 -.07* 
FIXD ASSETS 3.43* 3.56* .14 .18 
LEVERAGE .01 .01 .00 .00 
RTA .08 .08 .01 .00 
Model summary 
Adjusted 
R- squared 

.23 .13 .12 .65 

F- ratio 3.35*** 2.22* 2.06* 16.05*** 
Notes:  
1. Variables are defined in Table (2). 
2. ∗, ∗∗ and ∗∗∗ ––Significant at p= 0.10, p= 0.05, and p= 0.01 respectively (one-tailed probabilities for 
explanatory variables and two-tailed probabilities for constants, model summary and diagnostics). 
3. Heteroscedasticity Test Passed (no heteroscedasticity is detected using White’s Test) 
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Tadawul Website in 2005: 
As previously observed in Table (4) above, Tadawul disclosed more SLC’s 

financial information in 2005 than in 2004. In 2005 (as was the case in 2004), 74 
SLC’s Websites were linked to Tadawul Website (from Table (1)). Table (9) shows 
that for the 74 companies, the mean score for all 75 items in the disclosure index is 
43.46 (range: 43–44). Mean scores for the 38 content items, 12 presentation format 
items, and 25 audit items are 27, 7, and 10, respectively with ranges of 27-27, 7-7, 
and 9-10, respectively. It should be noted that there is no variation for the content 
and format scores in 2005 on the Tadawul Website; that is, for all 74 companies, the 
same number of items is disclosed for these two disclosure indexes. 

 
Table (9). Descriptive statistics for IFR measure variables (Tadawul Website 2005) 

 Minimum Maximum Mea
n Median Std. dev. Skewnes

s Kurtosis 

Dependent variables 
TOTALSCOR
E 

43 44 43.46 43 .50 .17 -2.03 

CONTENT  27 27 27 27 .00 - - 
FORMAT  7 7 7 7 .00 - - 
AUDIT 9 10 9.47 9 .50 .11 -2.04 

Note: Variables are defined in Table (2). 
 
Univariate analysis and multicollinearity diagnostics (Tadawul Website 2005) 

Table (10) shows a number of significant correlations among dependent and 
independent variables which provide support for some of the hypotheses. As 
FORMAT and CONTENT scores do not vary, correlations cannot be computed for 
these IFR measures. INDUSTRY, BIG-4, FRSHARE all have significant and 
positive correlations with both TOTALSCORE and AUDIT with the correlation 
coefficients for BIG-4 being particularly high. Also, SIZE has significantly positive 
correlations with both TOTALSCORE and AUDIT while FIXEDASSETS has 
significantly negative correlations with each IDB measure.  

Among the independent variables, a slightly high correlation exists between 
FRSHARE and INDUSTRY (b=.59) while there is a moderately negative significant 
correlation between FIXEDASSETS and INDUSTRY (-.48). All remaining 
correlations are relatively low.  

To further assess the potential for multicollinearity, the researcher regressed 
TOTALSCORE on all explanatory variables, and obtained variance inflation factors 
(VIF) below 2.5 and tolerance levels above 0.40 for all independent variables (see 
Table (1)1). Therefore, multicollinearity should not be a serious concern in the 
study. 

In the robustness tests section of this chapter, the researcher looks at models 
excluding industry to see if there were any changes in relation to the hypotheses, 
given the fairly high correlation between the test variables INDUSTRY and 
FRSHARE. 
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Table (10). Pearson correlation coefficients (Tadawul Website 2005) 
 1 2 3 4 5 6 7 8 9 10 11 12 13 
1 TOTALSCORE 1             
2 CONTENT a a            
3 FORMAT a a a           
4 AUDIT .97 a a 1          
5 GASHARE -.08 a a -.10 1         
6 FRSHARE .22 a a .21 -.16 1        
7 BIG-4 .86 a a .84 -.01 .26 1       
8 INDUSTRY .40 a a .39 -.10 .59 .39 1      
9 LOCATION .12 a a .07 .01 .19 .13 .20 1     
10 LOGSIZE .21 a a .23 .43 .30 .31 .39 .16 1    
11 FIXDASSETS -.31 a a -.26 .32 -.33 -.27 -.48 -.31 -.05 1   
12 LEVERAGE .15 a a .14 .11 -.08 .24 -.20 .08 .27 .21 1  
13 RTA .02 a a .02 -.02 -.15 .08 -.14 -.04 .07 .16 -.03 1 

Notes: 1. Variables are defined in Table (2). 
2. All coefficients are based on 74 observations. 
3. Coefficients that are significant at p= 0.05 or better (one-tailed) are highlighted in bold. 
a. Cannot be computed because Content and Format scores are constant. 

 
Table (11). Tolerance and Variance Inflation Factors (Tadawul Website 2005) 

 B Tolerance VIF 
 (Constant) 43.20***   
1 GASHARE -.14 .61 1.64 
2 FRSHARE -.45 .60 1.67 
3 BIG-4 .86*** .68 1.46 
4 INDUSTRY .14 .42 2.38 
5 LOCATION .00 .85 1.17 
6 LOGSIZE -.01 .48 2.07 
7 FIXD ASSETS -.05 .58 1.71 
8 LEVERAGE .00 .66 1.52 
9 RTA .00 .85 1.17 

Notes: 1. Dependent variable is TOTALSCORE.  
2. Variables are defined in Table (2). 
3. VIF = variance inflation factor.  
4.  *, **, and *** ––Significant at p = 0.10, p = 0.05, and p = 0.01 respectively (one-tailed probabilities).  

 
Multivariate hypothesis tests (Tadawul Website 2005) 

CONTENT and FORMAT dependent variables were not computed since all 
scores were the same. Table (1)2 presents the outcomes of two regression models for 
TOTALSCORE and AUDIT. These models were also used to test the disclosure 
index hypotheses. No heteroscedasticity is detected in any of these OLS regression 
models using White’s test. BIG-4 is positively and highly significantly associated 
with both the IFR measures TOTALSCORE and AUDIT. The coefficients for 
GASHARE, FSHARE, INDUSTRY, LOCATION, SIZE, LEVERAGE, and RTA 
are insignificant. 
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Table (12). Regression results for 74 companies (Tadawul Website 2005) 
Ordinary least squares regressions 
 TOTALSCOR

E CONTENT FORMAT AUDIT 

Constant 43.20***   9.06*** 
GASHARE -.14   -.31 
FRSHARE -.45   -.53 
BIG-4 .86***   .85*** 
INDUSTRY .14   .14 
LOCATION .00   -.04 
SIZE -.01   .02 
FIXD ASSETS -.05   .08 
LEVERAGE .00   .00 
RTA .00   -.01 
Model summary 
Adjusted R- squared .74   .69 
F- ratio 23.95***   19.29*** 

Notes:  
1. Variables are defined in Table (2).  
2. ∗ , ∗∗ ,and ∗∗∗ ––Significant at p= 0.10, p= 0.05, and p= 0.01 respectively (one-tailed probabilities for 
explanatory variables and two-tailed probabilities for constants, model summary and diagnostics).  
3. Heteroscedasticity Test Passed (no heteroscedasticity is detected using White’s test). 

 
Tadawul Website 2004-2005 combined model 

In this section, the researcher combines the two years of data for the Tadawul 
Website in one model using GEE (Generalised Estimable Equations). Since there 
was a difference over the two years in the dependent variables, the results of 
individual regressions from each year are given and then the two years are combined 
using GEE in SPSS 15 Statistical software. GEE is used as there are repeated 
measurements for each company, that is, two years. As the observations are not 
independent, a pooled OLS regression is not used. 

The results of this model are shown in Table (1)3. 
From Table (1)3, first focusing on the test variables; BIG-4 and INDUSTRY 

coefficients are positive and significant for all IFR measures apart from FORMAT. 
In addition, the coefficient for LOCATION is positive and significant for all IFR 
measures apart from AUDIT. Contrary to the expectations of H2, FRSHARE has a 
significantly negative coefficient in the AUDIT model and has negative coefficients 
in the TOTALSCORE and CONTENT models, but they are insignificant. 
GASHARE is insignificant in all four models. 

Among the control variables, the coefficient of RTA is positive and significant 
in the TOTALSCORE and CONTENT models while FIXEDASSETS has a 
significant and positive association in the CONTENT model. SIZE and 
LEVERAGE are insignificant in all four IFR models. YEAR is significantly and 
positively associated in all four IFR models. 
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Table (13). Regression coefficients from GEE models for Tadawul Website (years 2004 and 2005 
combined) 

 TOTALSCORE CONTENT FORMAT AUDIT 
Constant 21.72*** 19.45*** .83** 1.27*** 
GASHARE .13 -.10 .01 -.08 
FRSHARE -3.46 -2.96 .25 -.68* 
BIG-4 1.81*** .65* .15 .85*** 
INDUSTRY 2.15** 2.00** .02 .35*** 
LOCATION 1.24** .94** .28** -.04 
SIZE -.21 -.21 .05 -.04 
FIXD ASSETS 1.65 1.72* .07 .05 
LEVERAGE .00 .00 .00 .00 
RTA .03* .04** .00 .00 
YEAR 20.25*** 6.80*** 5.48*** 8.04*** 

Notes:  
1. Variables are defined in Table (2).  
2. ∗ , ∗∗ ,and ∗∗∗ –– Significant at p= 0.10, p= 0.05, and p= 0.01 respectively (one-tailed probabilities for 
explanatory variables and two-tailed probabilities for constant). 

 
As shown above there were some useful statistical analysis, i.e. descriptive 

statistics for IFR measure variables (Tadawul Website 2005), univariate analysis and 
multicollinearity diagnostics (Tadawul Website 2005), Pearson correlation 
coefficients (Tadawul Website 2005), and tolerance and Variance Inflation Factors 
(Tadawul Website 2005). Also, multivariate hypothesis tests (Tadawul Website 
2005) was also shown by using regression results for 74 companies (Tadawul 
Website 2005). Moreover, a combining model of the two years (2004-2005) of data 
for the Tadawul Website in one model using GEE (Generalised Estimable 
Equations) was used and regression coefficients from GEE models for Tadawul 
Website (years 2004 and 2005 combined) was adopted and results of this model are 
shown in Table (1)3 above. 

 
Relating results to hypotheses 

 
H1 states that the extent of IFR is negatively associated with the proportion of 

government ownership. Results show that two coefficients for GASHARE are 
positive and two are negative without significance in 2004. In contrast, in 2005, the 
two coefficients for GASHARE are negative without significance. Tadawul Website 
and a combination of both are all insignificant with only one exception. The 
exception is that GASHARE has a positive and significant association with audit-
related IFR. This association might arise from the control of SOCPA as government 
regulator on the audit firms in Saudi Arabia. So we can say that H1 (GASHARE) is 
not supported in either year 2004 or in 2005. 

H2 proposes that the extent of IFR is positively associated with the proportion 
of foreign ownership. In the combined analysis for the two years, 2004 and 2005, 
three out of four coefficients for FRSHARE were negative and in the AUDIT model, 
the coefficient was negative and significant. 
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H2 is not supported in relation to the Saudi background for two reasons: first, 
the average foreign ownership in the Saudi stock market is too small (4%). This 
small percentage does not help to push the SLCs’ tendencies to adopt IFR. This is so 
even though it is difficult for non-Arabic investors to deal with the Arabic language. 

The implication of the fact that H2 is unsupported is that policy makers should 
work to facilitate, encourage, and increase foreign investment. This would depend 
on ensuring that all financial information published online could be easily and 
completely comprehensible. Such clarity would be helped by the addition of certain 
rules prior to the publication of financial information online. For example, regulators 
could introduce a rule that SLCs and Tadawul should, as far as possible, work on 
translating all financial information bilingually (Arabic and English), or at least the 
main information that could affect foreign investment decisions. However, 
regulators and reporting companies should also take into account the cost of 
publishing and maintaining translated financial information. Furthermore, the non-
support case of the hypothesis carries implications for foreign users. Since they are 
interested in the Saudi stock market, they should take more care to obtain a complete 
picture of Saudi culture, including learning Arabic. This would help them to 
understand the trends of the Saudi exchange market and make appropriate 
investment decisions.  

H3 contends that IFR is greater among Saudi companies audited by BIG-4 
international audit firms; the coefficients for BIG-4 are positive and significant for 
both years of Tadawul Website in most models, the only exception being the 
FORMAT model on the Tadawul Website (years 2004 and 2005 combined). 

Consistent with Xiao, et. al. (2004), the study’s test variable (BIG-4), H3 is 
completely connected with IFR. Xiao, et. al. (2004) show that the presentation 
format of IFR is associated with the employment of a BIG-five1 audit firm. 

In the Saudi context, this hypothesis is supported: some previous studies have 
indicated a positive link between firms employing larger auditors and their level of 
disclosure (e.g., Craswell and Taylor, 1992). Xiao, et. al. (2004) and Inchausti 
(1997), in particular, shows a positive association between employment of larger 
auditors and the level of disclosure online. In contrast to smaller Saudi auditors, 
large auditors, especially BIG-4 international audit firms, are more likely to 
facilitate the transmission of innovative practices, as well as IFR. Firstly, these 
auditors’ reputation provides safety against the improbability and failure of control 
from disclosure via the Internet. Secondly, they can both serve as role models and 
provide implementation assistance. In addition, perhaps H3 was supported in this 
study because CMA might request that SLCs are audited by one of the BIG-4 audit 
firms to pay more attention to online annual reports and other financial information, 
along with a hard copy version. 

H4 contends that IFR is greater among Saudi companies in the banking 
industry than in other industries. The coefficients for INDUSTRY are positive and 
mostly significant at high levels, so the expectation for INDUSTRY is completely 

                                                 
1 The BIG-4 with the addition of Arthur Anderson audit firm. 
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supported, the only exception being the FORMAT model on the Tadawul Website 
(years 2004 and 2005 combined). Therefore, the results imply that companies in the 
banking industry disclose more information, and have more extensive and elaborate 
presentation formats than do other companies. 

As a point of reference for the industry test variable H4, while this study shows 
that the presentation format of IFR is associated with companies in the banking 
industry, Xiao, et. al. (2004) demonstrate that the presentation format of IFR is 
associated with the employment of the IT industry. 

Saudi banks are relatively more advanced in using their Websites as tools of 
communication with their customers and investors because Saudi banks want to 
have a complete satisfaction of their customers and investors. In addition, Saudi 
banks are supervised and controlled by two parties, the SAMA and the Saudi CMA; 
they tend to have more accurate and advanced financial reporting systems (SAMA, 
2005).  Moreover, banking in Saudi Arabia is one of the most important industries, 
due to its leading role in commercial and financial activities. In addition, banks have 
a unique and advanced system, called the Internet banking system that relates them 
with their customers online. This allows customers to deal with their accounts and 
business easily, quickly and securely (SAMA, 2003).  

Since the banking sector is one of the most important sectors, policy makers in 
Saudi Arabia must focus on protecting their system security from Internet hacking or 
changing important information either on the Tadawul Website or on the SLCs’ own 
Website. However, users would feel more comfortable knowing that this sector is 
supervised by two government entities. As a result, this dual supervision would 
encourage more financial information users and more investors to invest in the 
banking sector, since companies in the sector deal better with IFR and provide more 
financial information online. In addition, auditors would have to audit carefully for 
these companies for two reasons. First, the Internet banking system, mentioned 
above, that relates banks with their customers online, allows more users, beside the 
investors, to gain access to their Website, although it also exposes them to the risks 
of hacking and spying. Second, it is the only industry that is supervised by both 
Saudi SAMA and the Saudi CMA. 

H5, the hypothesised effects of location on companies in the three Saudi main 
cities indicated that, in 2004, three out of four coefficients for LOCATION were 
significant, the coefficient for the AUDIT model being insignificant, and this is 
consistent when the two years are combined in one model for the Tadawul Website.  

Taking into account the coefficients for the Tadawul Website in 2004 and in 
the combined analyses, results suggest that companies in the main cities, Riyadh (the 
capital), Jeddah, and Dammam, relatively disclose more information than do 
companies in other Saudi cities. Signalling theory, agency theory, and cost benefit 
analysis theory, all agree that there could be a positive association between location 
and the Internet disclosure. 

This hypothesis was formulated and tested because, as indicated earlier, in 
Saudi Arabia more than three-quarters of its listed companies are in the main cities. 
Statistically, 56 (76%) of SLCs are located in three main cities, namely, Riyadh, 
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Jeddah, and Dammam (CMA, 2005). In addition, in small Saudi cities, Internet use 
is limited, since the Internet might not be available all the time; as a result, 
companies in small cities would be more interested in using printed rather than 
Internet disclosure. According to Al-Htaybat and Napier (2005), if Internet usage is 
relatively limited in a particular location, then we would expect companies to be 
comparatively slow to use the Internet to supplement printed disclosure. 

Regulators should look at the amount of Internet disclosure made by SLCs in 
all Saudi cities, the three main Saudi cities and others. In addition, they should 
encourage companies with less Internet disclosure to increase this as much as 
possible, which would help users to care not only about those located in Riyadh, 
Jeddah and Dammam, but also in other cities. Furthermore, regulators should be 
aware of the poor Internet services in those areas not located in the three major 
cities, and then help improve Internet services there. This would allow users, 
investors and auditors in those areas to use the Internet with the same quality as in 
the major cities. 

Auditors in particular should not differentiate between audit work in the main 
cities and that in others, even if there is more IFR in the three Saudi main cities. 
Such discriminative action would result in audit firms being centralised only in 
Riyadh, Jeddah or Dammam.  

 
Table (14). Hypothesis summary 

Hypotheses 2004 2005 combined 
H1 not support not support not support 
H2 not support not support not support 
H3 support support support 
H4 support support support 
H5 support support support 

 
Robustness tests 

 
A number of implicit assumptions and design choices were made in this 

analysis. Therefore, three tests were performed to assess the robustness of the 
results. 

 
 

New and conventional auditing items 
In the analysis of section 7.3, the total number of auditing items consisted of 

25 items which included 5 new auditing items introduced by the researcher 
compared to previous studies. Regression analyses for auditing were carried out 
consisting of a total for the conventional auditing items used in previous studies and 
excluding the 5 new auditing items. The results were consistent with those of section 
7.3 with the exception that in the Tadawul 2004 model, industry (INDUSTRY) was 
no longer significant in the model excluding the new auditing items. Therefore, 
interesting findings after adding up these five new audit items indicate that those 
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conventional auditing items made the coefficients significant in the first model of 
Tadawul Website (in 2004).  

 
Correlation between industry and foreign share 

Although multicollinearity did not appear to be a major factor in the study, 
there was a moderately high correlation between industry (INDUSTRY) and foreign 
share (FRSHARE) and the researcher looked at this further. The researcher reran 
models where INDUSTRY was excluded and found that, for the companies’ own 
Websites, the coefficient of FRSHARE changed depending on whether or not 
INDUSTRY was present.  

The exclusion of INDUSTRY in the Tadawul Website models only had an 
impact on the AUDIT model in 2004. In this instance, the coefficient for FRSHARE 
was negative and significant initially but became insignificant, although still 
negative when INDUSTRY was excluded. 

 
Summary and conclusions 

 
Results based on data relating to the 74 SLCs derived from the Tadawul 

Website support the expectation that IFR by SLCs is affected by certain systematic 
influences.  An examination of all companies listed in the Saudi Stock Market in 
2004 and 2005 from the Tadawul Website revealed evidence of differences in how 
companies used the Internet for publishing financial statements online. Significant 
development in this regard was also evident over the course of one year, from the 
end of 2004 to the end of 2005. Following a survey of the Tadawul homepage over 
the two years, 2004 and 2005, to assess the level of IFR use by all 74 SLCs in Saudi 
Arabia, it was apparent that apart from the employment of BIG-4 auditors, a 
significant role was played by industry and location in the implementation of IFR. 
Furthermore, the contribution of government and foreign ownerships to IFR 
adoption was found to be insignificant in both years. Coefficients for BIG-4 are 
positive and significant for both years of Tadawul Website in most models, the only 
exception being the FORMAT model on the Tadawul Website (years 2004 and 2005 
combined). Companies in the banking INDUSTRY, disclose more information, and 
have more extensive and elaborate presentation formats than do other companies. 
Companies in the three Saudi main cities indicated that, in 2004, three out of four 
coefficients for LOCATION were significant, the coefficient for the AUDIT model 
being insignificant, and this is consistent when the two years are combined in one 
model for the Tadawul Website. 

The principal implications of this paper’s findings, both for future research and 
policy-making by companies, users and reporting companies, are that the full 
potential of Internet financial disclosure by Saudi companies has yet to be made. An 
interesting aspect of future research would be a comparison between the findings 
from the same companies on the Tadawul Website and the Websites of those 
companies during the same period (from 2004-2005) or with other periods of time 
after 2005 to explore changes in practice. Similarly, it would be interesting to 
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compare findings from the Websites of those companies with other disclosing 
sources, e.g. the Saudi Central Website. Moreover, a comparison of the findings 
with those obtained from similar economies, beside Saudi Arabia, would also be of 
interest. This paper clearly indicates the need and importance of implementing IFR, 
at the level required by the Saudi context, for the Saudi CMA and SLCs, as well as 
the users of financial statements and policy making. 
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  نترنت بواسطة الشركات المساهمة السعودية في موقع تداول التقارير المالية على الإ
 )م٢٠٠٥ – ٢٠٠٤بين (

  

  نزار صالح علي الشويمان
  المملكة العربية السعودية،جامعة القصيم، كلية الاقتصاد والإدارة، قسم المحاسبة، أستاذ مساعد

  
  )م١/٥/٢٠١٣، وقبل للنشر في م٢٧/٩/٢٠١٢قُدم للنشر في  (

  

تستخدم هذه الدراسة قائمة لفحص التقارير المالية بالانترنت، ومدى تطبيق ذلـك في الـشركات               . ملخص البحث 
تأخـذ  . المساهمة في المملكة العربية السعودية؛ كسوق مالي نامٍ بين أسواق مالية ناشئة يستخدم الانترنت للإفصاح المالي               

فحسب البيانات المستجمعة من موقع تداول علـى الانترنـت لجميـع            ، حالدراسة بالاعتبار عوامل مؤثرة في الإفصا     
، تبين أن جميع الشركات المساهمة السعودية ـ وكانت آنذاك  ٢٠٠٥ و ٢٠٠٤الشركات المساهمة السعودية بين عامي 

تحليل في هذه الدراسة ـ وزيادة على ال .  شركة مساهمة فقط ـ لديها موقع بوصلة نشطة مباشرة من موقع تداول ٧٤
وجدت الدراسـة أن هيئـة      . الإحصائي الوصفي تم اختبار فرضياا لتحديد عناصر ومحددات الإفصاح المالي بالانترنت          

سوق المال هي العامل المؤثر في إلزام وتفعيل التقارير المالية بالانترنت في المملكة العربية السعودية حيث تتطلب الهيئة حداً                   
إضافةً إلى أن الشركات المطبقة للإفصاح المالي بالانترنت هي من          .  المالية للشركات على الانترنت    أدنى من تطبيق التقارير   

تلك الشركات التي تستخدم في مراجعة قوائمها المالية شركات مراجعة من الشركات الأربع الكبار، أوضحت النتـائج                 
دية الرئيسة عاملان أساسيان في تطبيق التقرير المالي        وكذلك الشركات في المدن السعو    ) قطاع البنوك (أن الشركات المالية    

في الانترنت كذلك، ولكلا السنتين أوضحت الدراسة أن التملك الجزئي للشركات من قبل الحكومـة أو مـن قبـل                    
. هالشركات الأجنبية لا يمثلان عوامل أساسية، ولم تعط دلالة إحصائية في تبني الشركة للتقرير المالي بالانترنت من عدم                 

 إلى أن استخدام الانترنت للإفصاح المالي الكامل        – ٢٠٠٥ و   ٢٠٠٤ بين عامي    -تشير هذه النتائج إجمالا ولهذه الفترة       
  . بواسطة الشركات السعودية لم يحن بعد

هيئة سوق المال، التقارير المالية بالانترنت، الإفصاح المالي بالانترنت، الـشركات           ،  تداول :الكلمات المفتاحية 
  ..اهمة السعوديةالمس
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